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It doesn’t seem like five minutes since I wrote my last editorial, and it has 
indeed come a bit sooner than usual; with this issue we’re getting our 
schedule back on track after putting the summer 2020 issue on hold for a 
month due to the lockdown. 

In that time the restrictions have eased considerably, but if I’m honest I 
genuinely don’t know what I am and am not allowed to do any more – how 
many people can I meet from my household, does it have to be on a Tuesday 
and do they have to have an R in their name… but I’m fortunate that I can 
still work from home, so I haven’t had to make any agonising decisions. I do 
have asthma so I’ve been a bit nervous about going anywhere much, but 
you’ll be pleased to know that since the last issue I have ventured over Myton 
Bridge at least twice. Exciting times!

In all seriousness, I do hope that we don’t just slip back into the pre-Covid 
culture of presenteeism; I think we have a real opportunity to think about 
flexible working and the positive impact that can have on our lives, as well as 
the environment with the reduction in rush hour traffic. But with that comes 
the risk of our cities turning into ghost towns; with more people working 
from home, businesses such as sandwich shops are facing closure because 
their passing trade has all but dried up. If we get the balance right, we might 
move to smaller offices and staggered working times, and city centres will 
have to get creative in terms of what brings people in. One shining example 
of this is Paragon Arcade, which we feature this month. Covid may have 
brought forward the demise of numerous major high street chains that were 
already losing out to online shopping, but the focus in the arcade is on niche, 
quirky, original and small – everything the likes of Debenhams and co are not. 

Our social media contest to find the region’s 
top 20 most inspiring business leaders threw 
up some well-known, and perhaps not so 
well-known, names. As our MD Helen says, the 
winner may not be the person readers expect 
to see on the cover, but Claire Clark has an 
inspiring story and message that deserves to 
be heard. Congratulations to our cover star!

Sam Hawcroft, 
BW Editor
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Business ‘helper’ shares stories from 40 
years of high-fliers – and a few flops
A “helper” who has guided the 
development of an array of successful 
businesses across Yorkshire and around the 
world has shared some of the techniques 
behind his 40-year career after using 
lockdown to sharpen his writing skills.
At 71, David Hall says his fifth book, Telling 
Tales, will almost certainly be his last. 
He compiled it from a “series of blogs” 
because he hopes it will assist businesses 
with their Covid-19 survival plans.
He also wrote it because he received the 
blessing of so many people who have built 
and developed major businesses – including 
Keepmoat, MKM and Sewell Group – after 
drawing on his expertise.
Keepmoat claims a starring role with David’s 
account of sound advice 
delivered to founder Terry 
Bramall in 1978 against 
acquiring a plot of land at 
Thorne in South Yorkshire. 
It emerged the deal could 
have finished the Bramall 
and Ogden building 
business at a time when 
the sole task was to get it 
into profit. Instead David 
recommended focusing 
on the core activities 
of refurbishing council 
houses.
The timing was impeccable 
as the strategy enabled 
the firm to cash in on 
funding made available 
by the government in the 
1980s. The acquisition of 
construction rival Frank 
Haslam Milan strengthened 
the company’s position 
in 1983 and brought the 
rebranding as Keepmoat. 
When Terry Bramall retired 
in 2007 he sold the 
business for £783 million, 
and Keepmoat has since 
become a key member of 

the Citywide Developer Partnership and is 
building hundreds of new homes across the 
city .
Thomas Martin, chairman of Arco, said: 
“In a world where France has no word for 
entrepreneur, Yorkshire has two: David 
Hall. You simply cannot read only one of 
the ‘stories’ at a time, they are compelling, 
educational and very entertaining.”
David Kilburn, executive chairman of MKM, 
said: “David delivered his step change 
programme to all of our branch directors 
and when the penny dropped the results 
were staggering with improved sales and 
profitability. I hope our story in Telling 
Tales will inspire others to develop their 
business.”
Paul Sewell, chairman of the Sewell Group, 
said: “Over the years I have heard David 

recount many tales from his vast experience 
and have always found them inspiring 
and informative. This has always left me 
wanting more, so I am delighted he has 
decided to commit his tales to a book that I 
can visit and revisit. It is a cracking read.”
Telling Tales – Lessons from a Lifetime 
Helping Businesses Succeed uses case 
studies featuring businesses from a 
wide cross-section of sectors to illustrate 
business principles and processes that David 
has devised himself, drawn on from his 
global network of contacts or supported 
businesses in developing themselves.
Many are stories of spectacular success, 
some chart catastrophic failure. David 
describes honestly how some projects fell 
short of their potential, and how others 
were already beyond salvation when he was 

Business ‘helper’ shares stories from 
40 years of high-fliers – and a few flops
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called in. He also includes 10 of his business 
toolkits covering issues including cutting 
costs and increasing profits and getting 
customer service right and featuring lessons 
from entrepreneurial leaders.
Born in York and brought up on a council 
estate, with aspirations limited by his 
father’s PTSD as a survivor of the Battle of 
Arnhem, David struggled academically.
The book tells how wayward careers advice 
pushed him into construction before 
psychometric testing earmarked him as 
a future management consultant, even 
though he didn’t know what that was. 
He formed views about teamwork after 
batting against Fred Trueman and meeting 
Geoff Boycott during trials for Yorkshire, 
and he soaked up knowledge and devoured 
business books at every stage of a career 
that brought plaudits from clients and led 
to him building his own consultancy with a 
nationwide team of 120 people.
After his first book, The Hallmarks 
for Successful Business, attracted the 
attention of the BBC, David co-wrote 

and presented the Bafta-award winning 
series Winning in 1992 and Winning 2 in 
1994. The experience prompted David to 
sell his company and pursue his passion 
of exploring, investigating and improving 
businesses.
More books followed along with academic 
recognition. David was awarded a Visiting 
Professorship by Curtin Business School in 
Perth, Western Australia, in 2002 and was 
made an Honorary Doctor of the University 
of East Anglia and the University of Essex 
in 2009.
He said: “Inspiring others is the focus and 
purpose of this book – particularly relevant 
now as businesses struggle to recover from 
the Covid-19 nightmare.
“Usually I label myself ‘consultant’. If I want 
to be less flash, I’m a facilitator. I’m told 
that the pragmatic Scandinavians have one 
word for it all: helping. I like it, so from now 
on I am a helper.
“Although this will almost certainly be 
my last book, like any good business I am 
moving with the times and I intend to do 

much more with social media, starting 
with the launch of the book and hopefully 
progressing towards a physical event when 
circumstances permit.” l

Telling Tales is available online from 
September 9 and can be ordered from 
Amazon.

AWARD WINNING 
INDEPENDENT SPECIALIST

AUDI, VOLKSWAGEN, SEAT, 
SKODA & PORSCHE

• SERVICING

• MOT TESTING

• TYRES

• WHEEL ALIGNMENT

• AIR CONDITIONING

• DIAGNOSTIC TESTING

• REMAPPING

• PERFORMANCE 
TUNING

• ROLLING ROAD

• NUMBER PLATES

• CAMBELT CHANGE

• BRAKE FLUID 
CHANGE

• DSG GEARBOX 
SERVICE

• HALDEX ALL WHEEL 
DRIVE

• PARTS DEPARTMENT

• DPF TECHNOLOGY

• KEY CODING @ricciconcept @ricci_concept

www.ricci-concept.com

Ricci Concept Motor Company Limited, 
Unit 9-11, South Orbital Trading Park, 
Hedon Road, Hull HU9 1NJ

OPEN: 
Monday-Friday: 8am-5.30pm 
Saturday: 8.30am-12.30pm

Tel: 01482 322446 
Email: enquiries@ricci-concept.com

Independent specialist for the Audi, Volkswagen, 
Seat and Skoda brands with a dedication to servicing, 
maintaining and enhancing these brands, and now 
offering servicing for Porsche owners.

We offer a wide range of services and products 
from servicing and repairs to diagnostic work and 
performance upgrades.

Our workshops are fully equipped with the latest 
technology to get the job done quickly and efficiently.
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The organisers of Tech Week Humber 
have announced that this year’s event will 
be held online in light of the coronavirus 
pandemic.
The event, which is due to take place from 
November 9-13, has opted for a hybrid 
model with at least 90% of the programme 
now taking place digitally.
Tech Week Humber will now focus on two 
flagship events both delivered through a 
digital platform. This will be complemented 
by smaller, more targeted, events 
throughout the week.
Antonio Tombanane – founder of Tech 
Week Humber and managing director of GB 
Recruitment, said: “We want to invite local 
business to add to the week, host their own 
event, exhibit and shout about what they 
have to offer. The region is full of innovative 
tech companies and we aim to provide a 
platform to promote this.”
On Wednesday, November 11, the Tech 

The Humber LEP’s Business Growth Hub 
has been allocated almost £850,000 of 
new funding to help lead the economic 
recovery of businesses in the Humber.
This funding, split across three new 
support services, forms part of the 
Humber LEP’s updated coronavirus 
recovery plan - which sets out how 
the LEP will prioritise existing resources 
to work with our partners to help 
the Humber’s businesses and people 
through the next phase of the Covid-19 
economic impact.
It will augment the Growth Hub’s 
existing business support offer, which 
has supported more than 11,000 
businesses since the start of the 
pandemic, awarded £490,000 of grant 
funding to support homeworking 
hardware and software, and has run 
66 webinars with more than 1,500 
attendees across all sessions.
The first new support service is the 
expansion of the Growth Hub’s team of 
adviser staff to work with businesses at 
each end of the spectrum. Four start-up 

business advisers are to be recruited to 
help pre-start entrepreneurs to make 
their business idea a reality, while also 
guiding new business start-ups to survive 
their first year. Consultants to support 
medium and large-sized businesses will 
also be deployed to help some of the 
Humber’s biggest employers recover 
from the pandemic and to also help 
prepare for the end of the EU transition 
period. 
Secondly, the Growth Hub has been 
allocated more than £500,000 from 
the European Regional Development 
Fund (ERDF) to deliver both SME 
Restart and Recovery grants and also 
Kickstarting Tourism Grants. Offering 
grants of between £1,000 to £3,000 
on a 100% funded basis, the Growth 
Hub’s #GrowMySME Programme will 
oversee the administration of the grants, 
which are available to businesses that 
need to work with a consultant, adviser 
or specialist on a particular project 
to aid recovery from the pandemic. 
Applications for these grants were 

expected to open from September 7.
Finally, Peer Networks, powered by 
the Humber Business Growth Hub, 
is a national initiative and will be a 
programme of action learning delivery 
to cohorts of business owners and 
managers. The scheme will start in 
October and will operate until March 
2021.
Stephen Parnaby, chairman of the 
Humber LEP, said: “While in the early 
stages of the economic impact of 
Covid-19 we had to act quickly to 
support businesses in the short term, 
this funding will provide measures 
to back businesses in the long term, 
helping them to plan for the future and 
implement strategies and new ways of 
working that will ensure their future 
success.
“Not only can we now support start-up 
businesses, who are still keen to make 
their business dreams a reality, we’re also 
pleased to be able to support some of 
the region’s biggest employers as they 
navigate Brexit.”
Businesses are encouraged to sign up to 
the mailing list at humbergrowthhub.
org/register to be notified when the new 
services and grant schemes go live. l

Expo Humber will return for a second 
year, with local, national and international 
industry leaders lined up to speak. The 
event will include breakout sessions, 
virtual stands and a networking zone all 
designed to give the attendee the full expo 
experience.
Antonio added: “The real benefit of a 
digital event is the ability to reach a whole 
new audience. Working 
in partnership with the 
likes of the Department of 
International trade, Reach 
plc and Tech Nation we are 
looking to promote the event 
not just locally but globally.”
Although the format of 
the event may be different, 
the core values still remain, 
organisers say. The second 
flagship event of the 
week will be dedicated to 

education. On November 12, Tech Week 
Humber plans to stream the event into 
the classrooms of all secondary schools 
and colleges in the region with the aim of 
inspiring the next generation of tech talent.
Partners for this year’s event include Hull 
City Council, Department of International 
Trade, Reach plc, Tech Nation, Marketing 
Humber, Wykeland, Click Digital and 
Wilberforce Sixth Form College, with more 
announcements promised in the coming 
weeks. l

Tech Week Humber goes virtual

HUMBER GROWTH HUB EXPANSION TO 
HELP KICKSTART COVID-19 RECOVERY
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Business Insurance Cover 
and COVID-19

Rob Ripley 
looks for clarity 

in business 
interruption 

insurance policies 
in the wake of 

Coronavirus 

When the COVID-19 pandemic hit the UK 
many business owners dusted down their 
business interruption insurance policies and 
breathed a sigh of relief at having taken them 
out. Unfortunately though, many claims 
are being rejected by insurers on a number 
of grounds. By early May 2020, the FCA 
(the Financial Conduct Authority) knew of 
approximately 8,500 such claims totalling 
around £1.2 billion.

Seeking clarity, the FCA and the following 
insurers:-
• Arch Insurance (UK) Ltd.
• Argenta Syndicate Management Ltd.
• Ecclesiastical Insurance Office Plc.
• Hiscox Insurance Company Ltd.
• MS Amlin Underwriting Ltd.
• QBE UK Ltd.
• Royal & Sun Alliance Insurance Plc.
• Zurich Insurance Plc.
brought a test case in the High Court asking 
the court to consider, and determine, the most 
common reasons for rejection of claims and 
the most common policy wording. The eight 
day hearing took place during July 2020 with 
the court indicating that judgment will be 
delivered in mid-September.

Insurers raised a number of arguments 
including that existing policy wording 
covering, for example, infectious diseases 
occurring within a given distance of a policy-
holder’s premises, simply did not apply to a 
global pandemic (because this kind of cover 
applied only when the ‘peril’ was localised, 
and that a pandemic, by definition, is the 
opposite of a local peril).

Some insurers also argued that the insured 
could only rely on business interruption cover 
if the restrictions imposed on their business 
were legally enforceable – and many of the 
restrictions imposed during the Covid-19 
pandemic did not meet this threshold. 
There were also arguments as to whether a 
pandemic was “an event” as defined in many 
policies and even whether losses sustained by 
businesses forced to close by the pandemic 
were caused directly by the pandemic or 
would have been incurred anyway and for 
unrelated reasons.

The court’s decision is eagerly awaited 
by insurers and policy-holders alike. We will 
publish details in the next edition of the 
Business Works magazine. In the meantime 
guidance is available on the FCA website 
at:  www.fca.org.uk/search-results?search_
term=business interruption insurance. l

Tel. 01482 320 620

www.bridgemcfarland.co.uk
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This summer, BusinessWorks ran a social media 
campaign to discover the most inspiring 

business leaders in our region. Sam Hawcroft 
talks to the one who came out on top…

n her own admission, Claire Clark isn’t 
the most well-known business leader 
around these parts. “Someone might read 
this and think, I’ve heard of all these other 
people – who’s this? But it shows that it’s 
about people who inspire others, and it’s 
not necessarily about ‘well-known’ leaders; 
it’s about people like myself just working 
hard, trying to make a difference, for now 
and for the future.”

And that’s the competition in a nutshell. 
BW’s MD Helen Gowland said her intention 
was to showcase new talent. “Our starting 
point was, how many businesses are there 

in Hull and East Yorkshire, and how do 
we get a campaign out to all of them? 
Social media was the only option. There 
was no judging panel or criteria – we 
just asked our readers who had inspired 
them in the past six months. It was never 
about the most successful, longest-serving 
businessperson, but the most inspirational, 
so the winner may not be the face people 
expect on the front cover.” 

Among the numerous nominations we 
received for Claire, who is the director 
of development at Hull tech firm Sauce, 
were comments such as, “she puts in 

tremendous efforts in her own time to 
champion local initiatives and inspire more 
women and girls into engineering roles”, 
and “Claire has introduced new processes, 
structures, standards and an overall 
professional way of working – she really is 
an inspirational leader to her peers”.

From the outset, Claire was someone 
who wanted to break new ground – to 
lead, and not follow, as she pursued 
her ambition to work in what was then, 
and still is, the man’s world of computer 
science – something she’s passionate about 
changing, of which more later. Her A-levels 

I

MOST INSPIRATIONAL
BUSINESS LEADERS IN
HULL & EAST YORKSHIRE
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at Hull College included IT, which furthered 
her love of all things tech, and she went on 
to study computer science with information 
engineering at the University of Hull, being 
the first person in her family ever to go to 
university. She wasn’t the only woman on 
her course, but there were just a handful 
of others. Not that this remotely put her 
off – she was far too driven to follow her 
passion. 

On graduating in 2004, Claire joined 
Serco as a software developer, before 
moving on to another firm to be a 
software engineer working on critical 
communications, tracking and telematics 
systems developed for emergency services 
people and vehicles; it was during her time 
there that her natural flair for organisation 
and project management began to be 
noticed. She seized the opportunity to take 
up a management role, progressing to be 
responsible for engineering teams across 
multiple disciplines and products.

She began her recent role in 2018, 
becoming only the eighth person to come 
on board. (You may recall our feature in 
BW Spring 2020 that told all about Sauce’s 
rapid growth to a team of more than 30, 
developing bespoke apps for the likes of 
Siemens, Ideal Boilers and Nestle.) “I was 
there to help build a strong and highly 
regarded software development team, 
putting the structures and processes in 
place, while being responsible for the 
overall delivery of product development 
and projects,” says Claire. “I’ve had to 
do this while still preserving that start-up 
culture of positivity and making sure our 
substantial projects were delivered to a 
high standard. That’s gone really well, and 
we’ve built up a great reputation.”

“Positivity” more than likely isn’t Claire’s 
middle name, but it should be. The word 
crops up again and again during our Zoom 
interview. She says her “growth mindset” is 
what helps her succeed, adding, “I’m quite 
tenacious, and I’m positive. I always look to 
every opportunity, whether it’s an obstacle 
or something positive, as something you 
can learn from. Work and life are about 
learning, so the more you can have the 
ability to embrace change and learn, you’re 
taking positive steps forward and not being 
weighed down by any negatives.”

A couple of years ago, Claire became 
a chartered engineer – a status that 

is respected as a significant career 
achievement and is independently 
assessed, recognising the highest level of 
professional competency through training 
and practice experience. There are about 
200,000 people professionally registered as 
such across the UK and only about 10% of 
the engineering workforce are women, so 
Claire certainly feels as though she’s one of 
a select few. “It’s almost like I’m statistically 
always up against challenges,” she says. 
“If you look at what a chartered engineer 
is and how the status is awarded, it’s based 
on a number of things, including project 
skills, personal standards for yourself and 
professional standards for other people, 
and ultimately the work you deliver has to 
be of such a high standard that you can 
benchmark to.”

For Claire, it’s all about teamwork. She 
played for Hull City Girls and Women for 
a number of years, though she’s hung up 
her boots professionally now. “I took a 
lot of value out of my time as a football 
player at Hull City,” she says. “I learnt 
the importance of teamwork and having 
good management around a team, so 
know as a leader that it’s not all about 
me. As a team on the pitch, everyone had 

their own strengths but we really pulled 
together and won lots of trophies, helped 
by great coaches and managers. So I was 
overwhelmed when I won the Hull City 
manager’s award.” 

The parallels between sport and work 
don’t stop there. “I had a really good team 
manager, and in my career as well I feel 
as though I’ve been really lucky that there 
were people who believed in me, who saw 
that I was capable and supported me when 
I took an opportunity. I’ve had great people 
around me. I like to pay those people back, 
and I do this in many ways such as ‘paying 
it forward’. I do this with my teams at work 
and I give up quite a lot of my own time to 
mentor people.”

Last year Claire co-founded the Women 
4.0 initiative, which aims to give a platform 
to successful women in the industry and 
encourage more women and girls to take 
up careers in technology and engineering. 
“There are people out there with such 
inspiring stories,” she says. “And I think 
storytelling is one of the most powerful 
ways to inspire people. Tech has not 
traditionally been seen as a profession for 
women, but the more they see people like 
me talking about leading teams in tech, 
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then the more they might start to think, 
‘I’d never thought about that as a career 
– I can do that.’ It almost becomes an 
unconscious thing.”

If Claire has ever had any bad days, 
she doesn’t mention them. She takes the 
positive from the negative, and moves 
on. And it’s an attitude that has won her 
numerous accolades before this one. In 
2019 she was a finalist in the Manager of 
the Year award at the Hull & East Yorkshire 
People in Business Awards (HEYPIBA), the 
same year as her work team won Tech 
Team of the Year at the Hull & Humber Tech 
Awards. She also won a special recognition 
award from the University of Hull for 
her work in setting up an employment 
enhancement programme, running 
workshops on things such as CV and 
interview techniques. “Again, I just wanted 
to give something back to the university, 
as I had a great time there, and also to 
the city – to encourage university talent to 

stay in Hull. I wanted to give people who 
were talented, but didn’t necessarily know 
which path they were going to take, or 
even how to get started in the tech world, 
the opportunity to have an insight into it 
so they could feel confident about it and 
then be their best. One of the students I 
collaborated with went on to win the John 
Cook Award for the highest-scoring third-
year project – so the people I work with 
tend to go on and do well too.” 

This led to one of the most remarkable 
moments in Claire’s career to date. On 
the back of the Student and Graduate 
Programme that Claire established and 
managed, the students gave extremely 
positive feedback and the university 
decided to put this forward as a 
nomination for the national 2013 AGCAS 
Awards, which recognise excellence in 
higher education career development. 
Claire attended a glittering ceremony at 
London’s Grosvenor House, also home to 

the Baftas, the MTV awards and others. 
“We were up against some big global 
companies, and I thought, well, I’ll just 
enjoy the meal and have a good night – 
but we won! And there I was, on stage in 
front of a thousand people collecting the 
winner’s trophy, which was sponsored by 
Rolls-Royce.” 

This award was particularly special 
because it recognised the effect Claire’s 
work had on other people, she adds. “It 
was based on real feedback from students. 
When you see people you have helped, 
inspired or worked with go on to do well, 
it’s really rewarding. Being a manager and 
leader is such a privileged position – you’ve 
played a part, albeit perhaps small, in 
setting someone up to further their career, 
whether it’s team awards or individual 
awards.”

Well, I reckon that newly relegated 
Hull City could do with a dose of Claire’s 
infectious positivity… 
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 Peter Aarosin
Peter, a director of Danbrit Holdings. came to 
Goole from his native Denmark to work as a 

shipping trainee for six months and 
ended up staying. In that time he 
has been a passionate advocate 
for developing business on the 
Humber and promoting the 

region’s excellent location and its 
logistical strength. He is involved in 

various companies with in the logistics sector 
compromising ships, ports and lorries. 

 Phil Ascough
A richly varied journalistic career dating back 
more than 40 years provides 
the foundation for Phil’s 
work as an author and 
PR consultant. Phil brings 
innovation, creativity and 
a business development 
focus for clients from local 
start-ups and sole traders to major global 
brands. He is a former president of the Hull 
and Humber Chamber of Commerce, and co-
founder of the Monday Night Supper Club.

 Christina Colmer McHugh
As a journalist over the past 20 years in 
regional and national newspapers, and in 

magazines and radio, Christina 
has built up an enviable 
network of contacts. She 
includes in that time 15 years’ 
experience specialising in 

public relations in B2B and B2C 
sectors as well as working in local 

and national government and on many charity 
events. Based in Hull, Christina co-founded 
Moodbeam – a wearable device and app that 
logs and tracks moods and emotions – with 
seasoned entrepreneur Jonathan Elvidge. 

 Jonathan Elvidge
Jonathan was the founder of the Gadget Shop 

and RED5 high street chains, 
as well as co-founder of The 
Source gift distribution 
business, and others. 
Jonathan has a wide range of 

experience and proven success 
in developing and growing 

brands, and a keen understanding of emerging 
trends and consumer demands, along with 
Far East sourcing and product development 
expertise. Jonathan has an honorary doctorate 
in business administration and serves on the 
board of For Entrepreneurs Only.

 Jo Fleming
Jo was named Businesswoman of the Year 
in 2018 and finalist in the Great British 
Entrepreneur Awards and the Hull Daily Mail 
Business Awards. She and her business partner 

are the brains behind the 
hugely successful Hull 
& East Yorkshire People 
in Business Awards and 
are the driving force 
behind Tech Expo Humber, 
GB IT Recruitment and the recently launched 
Jobs4Humber app. For almost a decade 
previously, Jo managed a firm that was named 
one of Hull’s top three recruitment agencies in 
2019. She says: “It’s a privilege to be named as 
one of Hull’s top 20 inspiring business leaders 
and share the title with some incredible people. 
It’s been a challenging time for everyone, 
but I’m incredibly proud to see that we’re all 
continuing to support each other as we learn 
how to adapt to this new way of working.”

 Dominic Gibbons
After joining property 
development and 
investment firm 
Wykeland Group in 
the late 1990s, Dominic 
became managing director 
in 2009. As well as having a property portfolio 
that stretches from Grimsby to Glasgow, 
Wykeland has a commercial property 
development programme of nearly £500 
million within the Yorkshire and Humber region 
that includes the Fruit Market in Hull, Europarc 
in Grimsby, Melton West and Bridgehead in 
the East Riding and Treadmills in Northallerton, 
among others. Being based in Hull, Wykeland 
has been at the forefront of the physical and 
cultural regeneration of the city over the past 
decade.

 Neil Hudgell
Neil is best known as owner and chairman 
of Hull KR. He has led the club since 2004, 
re-establishing the Robins among the Super 

League elite after a number of 
years in the lower leagues. 
His legal firm, Hudgell 
Solicitors, was established 

in 1997 and has grown into one of the 
country’s leading personal injury and clinical 
negligence specialists. In recent years it has 
expanded to become a national firm, entering 
new areas of work such as civil liberties and 
human rights, representing in many cases of 
national significance. Through the Neil Hudgell 
Trust, Neil has supported hundreds of good 
causes across Hull and the East Riding over the 
past decade.

 Victoria Jackson
Founder and chairman of Kingston 
Recruitment, Victoria says her best move was 
appointing colleague Alison Brennan 
as MD in 1995. Commanding 
immense respect and with the 
business in the safest hands, 
Victoria is much sought after 
to inspire others. Her many 
roles include board member at 
HOTA, board member and former chairman 
at HullBID and twice chairman of the Hull 
Businesswomen’s Breakfast Club.

 Mark Jones
Mark is privileged to have worked within and 
with the ports sector in Hull and the Humber 
for a number of years and has led Hull City 

Council’s partnership approach 
to Green Port alongside 
ABP, the University of 
Hull and East Riding 
Council since 2009. He 

has worked on the Siemens 
investment since 2010, leading 

the council’s project team. Mark was made an 
MBE in the Queen’s Birthday Honours 2016 for 
services to regeneration and investment. He 
is also lead officer for flood mitigation in Hull, 
as well as being the senior officer lead for care 
leavers. Mark appreciates the full support of 
Hull City Council and its partners, and stresses 
that this is an “all-Hull effort” that is lifting the 
city to achieve even greater things. “Hull’s time 
has come!” he says.

MOST INSPIRATIONAL
BUSINESS LEADERS IN
HULL & EAST YORKSHIRE

Making an impact – the people our readers 
nominated for going the extra mile.
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 David Keel
Having started work as a 
graphic designer at Harlands 
of Hull in 1966, he eventually 
found himself on the firm’s board of directors. 
Having spotted the commoditisation of print 
he founded Trident, which grew into a global 
company employing 750 staff working for the 
world’s best-known brands. But the excitement 
of working with start-ups never really left him, 
so he was delighted to jump ship and join 
C4DI as board member and chairman when 
it was first proposed in 2013. His proudest 
achievement has been to be part of the 
inspirational C4DI/Wykeland/KCOM team who 
have transformed a derelict part of the city by 
creating a place to work, play and live.

 Martin Lauer
Martin is the founder/managing director of 
The One Point. He has been instrumental in 

developing The One Point into the 
respected company it is today and 
over the years has also received 
many awards for his business 
efforts. Customers of The One 

Point have the advantage of a 
single point of contact for all their IT 

and telecoms needs, supported 24/7/365, 
and the company now looks after many 
NHS organisations, large corporate and SME 
accounts throughout the UK and is known for 
its focus on customer services and innovation. 
Martin also loves supporting local businesses 
through his work as a director of both For 
Entrepreneurs Only and the Sirius enterprise 
agency. Outside business, Martin founded 
RED Contemporary Arts in 1997 and recently 
led the rescue of his local football club, North 
Ferriby FC.

 Jonathan Leafe
After three years in the music business and 
four working Spain, Jonathan started his 

first creative design agency in 1989 
exclusively using Apple Macs. He 

founded Strawberry in Hull in 1993 
and sold it in 2017 to an MBO. At 
the time it was an agency of 40 

staff with a turnover of £2 million. 
Since then he has become a business 

performance coach. Over the past three years, 
he has helped numerous digital, marketing 
and creative agencies fulfil their potential. 
He loves travelling, cooking, playing golf, 
studying history and collecting guitars, and he 
is also very proud to be a governor of Hymers 
College and currently the president of the Old 
Hymerians Association.

 Paul Matson
Paul is the founder of Hull 4 Heroes, a charity 
that renovates homes for veterans, and he is 
an ex-veteran himself. He says: “I can’t say 
that I find myself very ‘inspirational’ – I’m just 

an ordinary bloke trying to make life better 
for people like me. I think the 
turning point was when I 
worked on DIY SOS - The 
Veterans Street and realised 
that I wasn’t the only one who 
had struggled the way I had on 
leaving the forces. That sense of not wanting 
anyone to have to get to the very low depths 
to which I had fallen spurred me on to do 
something about it. My family and the team I 
have around me are fantastic and I couldn’t do 
any of this without them. We pride ourselves 
on working with partnership organisations and 
our motto is #StrongerTogether.”

 Anita Pace
With more than 25 years’ experience in 
communications, marketing and business 
management, Anita spent the majority of her 

career working for KCOM 
before starting her own 
communications agency, 
Pace, in 2015. She says: 
“I’m not sure why, but 

I’ve always been very driven 
and self-motivated. From a 

very young age, I wanted to be the best at 
whatever it was I was doing. I think my dad 
had a big influence on me and instilled in me a 
strong work ethic. This drive and determination 
have shaped who I am and what I’ve done. My 
strong desire to succeed comes from within, so 
I’m not sure I can say anyone specifically has 
inspired me as such, but there are definitely 
people who have had a positive influence 
on me throughout my life. My biggest hope 
is that I’m a positive role model for my two 
young daughters – I just want them to believe 
in themselves and know that by working hard 
and having a positive can-do attitude, there are 
limitless possibilities.”

 Andy Parkinson
Andy is chairman of 
Marketing Humber, a long-
term director of C4DI, and 
has recently been appointed as 
CEO of Lampada, a rapidly growing 
technology business owned by the University of 
Hull. Andy has a varied background as a senior 
executive, spanning many different sectors, 
including engineering firm Spencer Group and 
telecoms giant KCOM PLC. He has also worked 
in the fast-moving consumable goods industry 
with some of the biggest brands in Europe. In 
the public sector, Andy was the lead for Hull’s 
City Plan, a £1 billion economic infrastructure 
plan to help the city recover from the 2008 
recession. Andy has worked closely with 
the University of Hull developing the Energy 
Estuary 2.0 programme and he has also led 
The Waterline campaign on climate change, 
whose launch event in 2019 attracted 1,400 
delegates.

 Sean Royce
Sean, managing director of KCOM Retail, has 
been at the centre of many of the 
company’s milestones including 
the launch of the world’s first 
commercial deployment of 
interactive TV and Video On 
Demand over broadband and 
more recently was responsible for 
the company starting and completing its full 
fibre network. Sean helped to create and is a 
director of the Centre for Digital Innovation 
(C4DI) and is the chairman of the charity 
Tigers Trust, which aims to raise educational 
standards, aspirations and life chances for 
youngsters through sport.

 Paul Sewell
Paul lives inspiration. As a young 
man he gathered it and as he 
built his business he cherished 
it, en route to becoming a highly 
successful and respected entrepreneur. Now he 
shares it willingly as chairman of Sewell Group 
and of the Humber LEP business development 
board, a founder of For Entrepreneurs Only 
and author of the educational and inspirational 
book Half a Lettuce.

 Michael Smith
Starting as a YTS in 1991, 
Michael has been a driving force 
in the success of Hull’s Cobus 
Communicatios for almost 30 years. 
A director and shareholder since 2007, 
and sole shareholder and managing director 
since 2013, he has built up a strong team who 
together have created a positive work culture 
and help grown Cobus to what it is today. 
Michael’s positive work ethic and ethos cascades 
throughout the whole team and he encourages 
learning and development in all areas, leading 
by example both in a working environment 
and in the many charitable events he takes part 
in. Always striving for 100% in anything he 
undertakes and never one to let an opportunity 
pass him by, he inspires those around him to 
embrace change, and to assess, plan, do and 
review in order to achieve their very best.

 Antonio Tombanane
Antonio is the founder of one of the biggest 
tech events in the region – Tech Expo Humber 
– as well as the managing director of Hull’s GB 
Recruitment. Last year, Tech Nation named him 
among the 50 “most inspiring, prominent, and 
influential black voices in UK tech”. He said: 
“I am delighted to be voted as BusinessWorks’ 
Top 20 Most inspirational Business Leaders. I am 
passionate about promoting our 
region and what we have to 
offer. It’s an honour for me 
to be part of this prestigious 
group of successful 
entrepreneurs.”



How will the new normal 
impact your business?

Tony Bullock, 
Managing 

Partner at Dutton 
Moore Chartered 
Accountants and 
Business Advisers 

talks about business 
life after lockdown 

easing and the 
impact it has had 
and will have on 

our economy and 
businesses...

We are currently surviving the Covid 19 
pandemic, unsure when it will end, and as 
most people ask, “when can we get back to 
normal?”.

However, we cannot predict what normal 
will be. There are currently 3 million people 
unemployed and the figure is rising every 
week.

Currently, many businesses are surviving 
by having a number of staff on furlough and 
taking assistance from the government.  Many 
firms will have taken advantage of the offer to 
not pay their VAT for the quarter to June, and 
not paid their income tax bill due 31 July. Also, 
many firms will have taken the “Bounce Back” 
and government guaranteed loans. 

Come 2021 the VAT and income tax will 
have to be paid and repayments of the loans 
will kick in. 

The government has spent £500 billion 
fighting the effects of the virus and will 
see a large reduction in revenue due to the 
increasing number of people unemployed and 
the reduced profits or losses businesses will 
make.

We ask ourselves “where does this all 
lead?” and unfortunately the answer is a 
worldwide recession. After years of austerity 
paying off the country’s debt, we were all 
looking forward to a rosy future, economic 
upturn, reduced taxes and a period of 
prosperity for the country as a whole.

The high street banks are presently setting 
aside billions of pounds to cover expected bad 
debts they foresee in 2021.

I predicted the 2008 recession when most 
Economists were saying how well the country 
was doing. 

Unfortunately, I can now only predict a 
much worse recession which has already 
started and will snowball in 2021.

It is time for everybody to batten down the 
hatches and prepare for the worst. Now is the 
time to economise and slim line your business 
to survive the ride. If you want any help or 
assistance in looking to future proof your 
business from a financial point of view, please 
talk to us. l

Dutton Moore, Aldgate House,  

1-4 Market Place, Hull, HU1 1RS

01482 326617

www.duttonmoore.co.uk

T: 01482 326617    E: enquiries@duttonmoore.co.uk     www.duttonmoore.co.uk

 Personal Tax & Accountancy

 Wills & Probate

 Financial Management

 Trusts and Inheritance Planning 

 Audit & Assurance

 Accountancy Services

 Taxation

 Financial Forecasts and Plans

 Corporate Finance

 Business Start-Ups

 Payroll

 IT Services

SERVICES FOR YOU SERVICES FOR YOUR BUSINESS
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• Best Large Exhibition/Conference Space 
award winner - CHS Awards 2018

• Ballroom capacity of  1000 delegates

• Dedicated conference centre with over 
1000sqm of  event space

• 165 bedrooms

• 0.2 miles from Hull Paragon Interchange 
Hull Trains partnership offering 
discounted delegate rates

To enquire about your next event contact our 
events team on: events@doubletreehull.com 
or 01482 755500 Option 3

24 Ferensway, Kingston Upon Hull,HU2 8NH 
dthull.doubletreebyhilton.com

Largest Hotel 

event space in Hull  

& East Yorkshire

• Remarkable Business Events Venue of  the Year 
winner - REYTA 2020

• Parking available (payable locally)
• Ballroom capacity of  1000 delegates
• Dedicated conference centre with over 

1000sqm of  event space
• 165 bedrooms
• 0.2 miles from Hull Paragon Interchange 

Hull Trains partnership offering discounted 
delegate rates

To enquire about your next event contact our 
events team on: events@doubletreehull.com or 
01482 755500 Option 3
24 Ferensway, Kingston Upon Hull, HU2 8NH 
dthull.doubletreebyhilton.com

• Best Large Exhibition/Conference Space 
award winner - CHS Awards 2018

• Ballroom capacity of  1000 delegates

• Dedicated conference centre with over 
1000sqm of  event space

• 165 bedrooms

• 0.2 miles from Hull Paragon Interchange 
Hull Trains partnership offering 
discounted delegate rates

To enquire about your next event contact our 
events team on: events@doubletreehull.com 
or 01482 755500 Option 3

24 Ferensway, Kingston Upon Hull,HU2 8NH 
dthull.doubletreebyhilton.com

Largest Hotel 

event space in Hull  

& East Yorkshire
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Working in partnership through Covid19 to support 
children in our community

159
one to one 
reading session 
for children in 
care completed

1,766
education packs 
delivered to primary 
school children from 
50 different schools

2,594
well being packs 
delivered to primary 
school children

personal 
hygiene 
packs given 
to children 
in care6 

£5,366.75
raised by our 

supporters taking part 
in the 2.6 challenge 

during lockdown. This 
was used to buy 

resources for wellbeing 
and education packs

1,182
letter box reading 
parcels delivered 
to children

4
TABLETSgiven to children in 

care to enable them 
to take part in online learning

 www.hullchildrensuniversity.com
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What do you do when you work in the events industry – and suddenly there 
are no events? 2020 marks exhibition stand designer Rebecca Shipham’s first 

decade in business, but she could never have imagined her anniversary year 
would pan out quite like this. By Sam Hawcroft.

Making a
stand

ere at BW we’re all about inspiring 
stories of entrepreneurs who have 
overcome various challenges to pursue 
their dreams – but Rebecca Shipham, like 
many others in the events industry, is right 
in the middle of her biggest setback after 
enjoying 10 years of establishing herself 
as one of the most respected names in her 
field. 

She’s quite frank about the fact that it’s 
difficult to put a positive slant on things 
at the moment. While many businesses 
in the hospitality industry have been 
able to diversify to some extent, such as 
gastropubs running takeaway or delivery 

services, all of Rebecca’s work stopped 
dead in March. Exhibitions are places of 
mass gatherings, so they were among the 
first to shut down, and they will be among 
the last to restart. 

However, as a limited company director 
employing herself, Rebecca was able to 
take advantage of the furlough scheme, 
and she also accessed Hull City Council’s 
grant funding for small independent 
businesses. “The furlough scheme has been 
an absolute lifesaver,” she says, “and the 
council grant has managed to cover some 
fixed costs.”

Rebecca found her niche very early 

on while studying design at college; she 
had liked the idea of designing for public 
spaces, so her tutor recommended a 
degree in museum and exhibition design 
(the course was founded in Hull more 
than 60 years ago). It was the immediacy 
of the art form that appealed to Rebecca. 
“Obviously you get designs that last years 
and years, but with exhibitions, they can 
be built and taken down in just a few days 
and that’s quite good fun.”

The degree is now called event, 
exhibition and performance design and is 
based at the University of Lincoln, where 
Rebecca eventually graduated in 2004, 

H
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after being one of those students caught 
up in the transition to the Lincoln campus 
in the early 2000s. She admits she’d 
previously been a bit of a homebody, and 
initially missed Hull, but the move gave her 
the “push” she needed.

Rebecca then spent two years teaching 
design – “it wasn’t really what I’d wanted 
to do, but it was a great first job” – before 
spending the next four years in London 
working in exhibitions and retail interior 
design. Then along came “the first 
recession in my lifetime” and, aged just 
28, she was made redundant. She didn’t 
really think twice about setting up her own 
business, and practically overnight, Ships 
and Pigs was born. “A friend of mine had 
gone freelance and she said to me, just 
ring Companies House and tell them you’re 
setting up as self-employed and they’ll do it 
all for you. So I left my job on a Wednesday 
and by the Thursday I was set up and ready 
to go. There wasn’t really much planning 
– I just used my computer and got going. I 
think the fact I didn’t think about it helped 

– if I’d given it too much thought, I’d have 
freaked out!”

Initially, the world of being a business 
owner was a “language I didn’t really 
understand”, says Rebecca. Her partner, 
an experienced businessman, was a lot 
of help in the early days, offering advice 
on practical things such as invoicing, and 
she learned as she went along, like most 
entrepreneurs. She also learned how to 
toughen up; when she first set up, glad of 
any income at all, she admits she was way 
too nice. “I look back at my first invoices 
and I think, God, those guys got value for 
money! You learn how to earn a bit of 
respect. At first I was a bit of a pushover 
and would just say, ‘Yeah, I’ll do that for X 
amount of money and don’t worry about 
when you can pay me.’ But you soon learn 
there is a value to what you’re doing, and 
gain the confidence that you’re doing a 
good job, and that it’s worth paying for 
– and when you’ve got that in your head 
you can justify why you charge a certain 
amount.”

Being a “one-man/woman band” 
in business can be a bit of an echo 
chamber if you let it, and it’s easy to let 
your confidence and direction slip if you 
don’t make an effort to keep talking to 
your industry peers. But the exhibition 
design world is close-knit, Rebecca says, 
describing it as a “really nice family”. “It’s 
actually a really small industry,” she adds. 
“Everyone knows each other – so it’s quite 
easy to build up a reputation because 
people move around and then talk to each 
other.”

In recent times, despite the lack of work, 
she’s kept in touch more than ever. “I’ve 
got four or five freelance designers that 
I keep in regular contact with – two in 
particular I Skype daily, and we’ll always 
send each other screenshots of our work 
and say, what do you think of this? Just 
having that network is invaluable because 
I’d had about a year before any of that 
came along, and I’d just be sitting with my 
head on my desk, thinking, I can’t do this! 
You need other people to bounce ideas 
off. And we’ve really supported each other 
through this; we ring each other regularly 
and make sure we’re doing OK. And if 
they’re struggling financially, I’ll give them a 
push on social media saying, ‘don’t use me, 
use these guys’ – and vice versa; we’ll help 
each other out when we need to.”

Rebecca’s service is a “one-stop-shop” 
in that it’s not just about the design, but 
the build and installation too; she has years 
of experience in sourcing materials to a 
budget and finding a balance between 
creativity and practicality. “I’ve had some 
clients come to me with wild ideas and it’s 
about channelling those and saying, we 
can’t actually do that, but here’s what we 
can do. And I’m really keen for clients to 
meet the build team – I’m not there myself 
with a hammer and nails! I like to get them 
talking and liaising – I think it makes for a 
better exhibition because everyone knows 
each other.” 

While she’d like to be present at 
every build, technology being what it is 
nowadays means that most of the time 
she’s based at home in Albert Avenue, west 
Hull, working from her dedicated office, 
The Studio, at the front of the building. “I 
can’t be everywhere, and in the good old 
days I had design work coming out of my 
ears! I could be anywhere in the world, as 
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most of my clients just email me, but if it’s 
a case of meeting them I prefer to go to 
them so I can get a feel for their business 
and understand the product they’re trying 
to sell.”

And now we’ll confront the elephant, 
or rather, the pig, in the room. Why Ships 
and Pigs? “Well, my surname is Shipham,” 
says Rebecca, “which explains ‘ships’, but 
everybody always calls me Shipman, which 
is really annoying, so ‘pigs’ comes from the 
‘ham’ bit! It’s amazing how many people 
remember it. I didn’t think they would – I 
thought I’d made a mistake, but I’ve had 
people say to me four or five years on that 
they’ve been in meetings and someone 
has said, ‘I’m sure there’s a business called 
Ships and Pigs,’ and it’s just stuck in their 
minds.”

In 2015, Rebecca was named freelancer 
of the year by IPSE (the Association of 
Independent Professionals and the Self-
Employed), which gave her the push 
to become a limited company. “It just 
changed my mindset; it didn’t really change 
the way I worked but I suddenly felt I was 
a proper business! Putting yourself up 
for industry awards just gives you a bit of 

a boost.” Further recognition came last 
year when Rebecca was a finalist in the 
EN (Exhibition News) Awards and won 
Yorkshire’s exhibition designer of the year 
at Lux-Life magazine’s Designer Awards.

Now, though, Rebecca is looking towards 
the post-Covid future of exhibitions which 
are likely to include innovations such as 
personal branded touch pens, the use of 
safer materials such as copper (which has 
antiviral properties), and washable hard 
furniture and surfaces, along with the 
inevitable one-way layouts and extra space 
to allow for social distancing. Meanwhile, 
the Event Industry Alliance has set up 
Project Confidence to provide a unified 
voice and promote the safe return of 
events, and Rebecca fully supports We 
Make Events’ Red Alert appeal to the 
Government to give more help to the live 
events industry and the supply chains that 
depend on it. 

She is hopeful that things will be able 
to slowly restart from October – and she’s 
adamant that virtual shows will be no 
substitute. “I think face to face is really 
important. Exhibitions are worth £11 billion 
to the economy, and the event industry 

as a whole is worth about £100 billion. 
A lot of the people I work with in putting 
up exhibitions will then go off and build a 
stage at Glastonbury – it’s all interlinked. 
These are talented people and they’re 
losing their jobs; we don’t know what’s 
going to happen – it’s scary.”

Rebecca can also offer interiors, branding 
and website design services – and if she has 
to, she’ll be forced to diversify more into 
these areas just to put food on the table. 
But it’s not who she is. “I’ve had 10 years 
self-employed in this industry, plus three 
years working for someone else. I’m the 
exhibition girl! It’d take a bit of a change 
of mindset to do something else, but I 
don’t really want to. I just want to see what 
happens, and hopefully things will start to 
pick up.”

In the meantime, she just wants to put 
the message out, especially to firms in our 
region, that she’ll be ready and waiting 
to take on work as soon as the situation 
improves. “Any businesses in Hull, when 
they feel comfortable to exhibit again – just 
give me a call. They’ll get a specialist service 
from an independent, and the full agency 
package.” l

“You soon learn there is 
a value to what you’re 
doing, and gain the 
confidence that you’re 
doing a good job.”

‘‘



Our experienced business advisors offer 
confidential one to one advice and support to 

help make your dream a reality!
“Sirius is a local success story, achieving remarkable results from lean resources. It 
has a track record of achievement and I can recommend it wholeheartedly both to 

entrepreneurs and those who can help take it forward” - Graham Stuart, MP

“Sirius supported our business at an early stage, providing us with advice, support 
and financing which enabled us to Innovate and develop new cutting edge products. 
Without this early support I do not believe we would have been where we are today! 

Thanks Alan and team”- Furqan Alamgir, Connexin

Make an appointment today: www.sirius-hull.co.uk  
info@sirius-hull.co.uk • 01482 890146

8 St. Augustines Gate, Hedon, East Yorkshire, HU12 8EX
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Did you know there is a national 
chain of intellectual property centres 
full of information specialists and 
business advisers - and all available for 
free? Mal Williamson explains all…

DEMOCRATISING ENTREPRENEURSHIP 
DOWN YOUR LIBRARY

Down at the library you can not only access IP guidance through 
these PatLib centres but also get the latest business reports, market 
research databases and company databases. This info and data 
might cost thousands of pounds on the open market. And much 
of this is available online from the ease and comfort of your desk – 
register now with your library card.

 If that sounds difficult, with Hull Business & IP Centre you 
also get the expert search and retrieval advice of the information 
specialists. 

Hull Library is unique among the 16 countrywide centres because 
it also has the Business Lounge. This is attracting attention from 
other centres as libraries, like the rest of us, look to discover new 
income streams. 

The Business Lounge is similar to other network offerings in the 
city and properly avoids using public funds to undercut commercial 
operations by charging a similar £25 a month for its Wi-Fi-enabled 
lounge area with free refreshments. Hot-desks and private meeting 
rooms are also available and you can have your own office pod for 
£70 per week.
What is the Business Lounge USP? 

“We are here to help the local economy grow and to encourage 
more people to access support,” says manager Nikki Mellors. “Our 
support is often one-to-one and bespoke – plus we offer a range of 
webinars and group workshops to develop businesses.”

Yours truly, Creator Coach, presents weekly online sessions and I 

can testify to the enthusiasm and expert hand-holding involved. This 
is a great support service with your own allocated business adviser.

“I am always amazed by the range of people we work with – 
photographers, retail, cleaners,” adds Nikki. “We have it all and 
are able to help them regularly. Plus, they can all gain from each 
other, finding customers and colleagues. Our work depends on the 
individual and their business and what their needs are.”

As well as treading the London theatre boards and a career in 
museums, Nikki has been in business herself for eight years so 
knows the stresses and demands alongside the good life.

“I remember my international agent going bust at the same time 
as my main manufacturer. Difficult times! You can feel vulnerable 
when you are solely responsible for the decisions. At work I can ask 
someone else but in your own business you turn around… and it’s 
just you.”

How to make those decisions? The Business & IP Centre 
recommends the use of the business model canvas, which takes 
newcomers and experienced alike through a great audit of your 
business process. 

“For everything we do we have the feedback form and we 
evaluate it and learn and grow from it,” says Nikki. “We have 
pivoted to online because of lockdown and may well continue that 
when we open up.” 

To have start-up and business growth support within the libraries 
ensures what the Business & IP Centre Network calls democratising 
entrepreneurship. 

“Our over-arching aim is to make things as accessible as 
possible,” says Nikki. “It’s in everybody’s interests that businesses 
succeed. The Business Lounge is a place where people can come 
together, network and swap skills, ideas and services.” l 
 
You can access all of its business services at any Hull library, 
email reference.library@hcandl.co.uk or tweet @bipchull.
www.bl.uk/business-and-ip-centre/national-network
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www.veteransvillage.co.uk | www.hull4heroes.org.uk |

The Veterans Village will be a self-sustaining 
community providing transitional housing, 

training and support for ex-service personnel and 
their families. It will be a unique place to provide 
and empower those individuals that may require 

help when adjusting to civilian life.



Finding retirement certainty 
in an uncertain world

James Foston of 
Informed Financial 
Planning assesses 

the impact of 
Covid-19 on 

retirement plans.

Most of us crave stability in our life. We like 
the comfort of knowing the sun will rise each 
day and what time our tea will be on the 
table. Even those that live on the edge will 
have been thrown for a loop by the recent 
pandemic. Covid-19 has affected every aspect 
our lives but possibly none more so than 
the financial worries it has brought about 
for much of the population. One of the 
most important areas of financial advice is 
retirement planning and you may be thinking 
about how the pandemic will impact your 
ability to retire.

We wanted to tell you about a few 
things you can do to make one of the most 
important periods of your life a little more 
certain.

So, what can you do?

Ensure you have a suitable emergency 
fund
We recommend holding between three and 
six month’s essential expenditure in cash. This 
was highlighted by the pandemic when many 
jobs (or at least salaries) were cut overnight. 
This buffer softens the immediate panic 
and allows you breathing room to plan and 
rebuild.

Check your state pension entitlement
The State Pension is one of the most 
valuable, but often overlooked, sources 
of income in retirement. It provides a 
guaranteed source of income for life that 
will increase in payment and keep pace with 
inflation. A good starting point is to find out 
when your State Pension will be paid and 
how much you are entitled to. You will also 
find out how many more years of National 
Insurance Contributions you need to pay to 
be entitled to the full amount.

Check your entitlement at www.gov.uk/
check-state-pension.

Consider your retirement date
An easy way to add certainty to your 
retirement is to work towards a planned date. 
This allows you to take stock of where you 
are and what you need to do to meet your 
aims by your retirement date. This could be 
sorting payments on your mortgage so you 

retire debt free, or increasing your pension 
contributions to make the most of tax relief 
while you are working.

Calculate your retirement expenditure;  
be meticulous!
Here you cannot plan too thoroughly. Start 
by knowing what you spend now, and how 
this might change in retirement. Will your 
costs initially decrease due to less travel to 
work, but then increase as you want to treat 
yourself to more holidays?

Factor in any lump sum needs you may 
have and how you plan to finance them. This 
could be the cruise of a lifetime or helping 
your children with house deposits; it all needs 
to be factored in.

Consider your current pensions and 
investments and their access options
One of the most important considerations is 
what you have and how you can get a hold 
of it. For example, you cannot access pension 
funds until age 55 (due to rise to 57 by 2028). 
If you plan to retire before then, you need to 
build some other form of accessible savings 
pot. You could consider other investment 
vehicles that can be accessed at any time.

When it comes to your pensions, you may 
have several access options.

Annuity – A guaranteed income for 
life. An annuity that meets your essential 
expenditure can provide the ultimate certainty 
in retirement.

Flexi access drawdown – Draw a tax 
efficient non-guaranteed income. Your fund 
can remain invested for life with the potential 
for growth, but is subject to investment risk.

The best way to sort through your options 
and what may be suitable is to speak to an 
adviser.

Seek financial advice
We are here to help with any concerns you 
may have about your finances. We can 
provide anything from a simple assessment 
of ‘can I still retire?’ to a full financial plan of 
how, when, and what to do now to ensure 
your retirement is a little more certain. Give us 
a call on 01482 219 325 or email  
enquiries@informedfinancialplanning.co.uk. l

Tel. 01482 219 325
informedfinancialplanning.co.uk
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Hull’s most quirky collection of stores is a thriving community of independents. 
Phil Ascough goes for an extended browse… 

ARCADE
FIRED-UP

ver coffee in Paragon Arcade you can 
just about hear the tunes from the music 
shop in between the chatter of curious 
shoppers, drinkers and diners getting to 
know the traders, making new friends and 
bumping into old ones they haven’t seen 
in ages. Collectively, the sound of a trend 
being bucked.

It would be an overstatement to say 
that the arcade is single-handedly driving 
the renaissance of retail, but it is definitely 
demonstrating that small is beautiful and 
hinting that independence will be integral 
to the return of happier times to the high 
street.

Growing numbers of big barns are 
trying to reinvent themselves as havens 

for small traders, the new take on the old 
indoor markets where instead of open 
stalls everybody has their own front door. 
If they get it right they might end up with 
something like Paragon Arcade, but the 
starting point has to be a recognition that 
this place didn’t just happen.

Allenby Commercial bought the arcade 
in 2017, having relocated its own office 
from Hessle to the Old Town of Hull the 
previous year because of a desire to be at 
the heart of the City of Culture buzz.

Managing director Andrew Allenby 
revealed he had harboured a dream for 
years of buying the arcade, which was built 
in 1891 by Sir Alfred Gelder and listed for 
architectural interest in 1994. Allenbys 

made its move when the previous owners, 
a local family that had held the property for 
about 60 years, finally decided to sell.

The company’s other city centre projects 
include the restoration of Danish Buildings 
and the Grade II listed Bayles House in High 
Street, conversion of derelict offices and 
shops into the Hideout Hotel next to Hull 
Minster and – coming soon – the exciting 
transformation of Europa House into 
Monocle.

But Paragon Arcade is more public 
and presents living proof of the Allenby 
ethos of developing communities beyond 
buildings. The fact that the tenants work 
so well together is no accident. They are 
all carefully selected to complement each 

O
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other and even if their activities overlap 
in parts they fit together because of a 
flexibility of products, services and – above 
all – mindset.

When the arcade reopened after 
lockdown it unveiled two new tenants, 
with Nordic Rosie selling homeware and 
nursery items and Out of the Attic fulfilling 
the dream of two friends from Sir Henry 
Cooper High School who decided 40 years 
ago they wanted to run their own record 
shop.

Four more openings have taken the 
place to capacity. Nordic Rosie’s sister shop, 
Paper Rosie, is next door and sells stylish 
stationery and cards. Milchig sells things 
made with milk – ice cream, cakes, cookies 
and brownies all made on the premises, 
as well as cereal milk, which is Cherry 
View Milk given extra flavour by soaking 
cornflakes that are then removed. It sounds 
odd but has garnered rave reviews.

Upstairs next to Milchig you’ll find Ben 
Middleton with his Three Blind Mice tattoo 
parlour. Ben’s partner Elena Giorgiou 
persevered in the face of the Government’s 
prevarication and is now in business 
downstairs with her Neon Velvet brow bar.

Three people at a table outside Paper 
Rosie are served plates of sandwiches from 
Sarah Cutler at Marla’s. Coffee comes from 
Two Gingers, which also delivers to diners 
at the Hispanist, where social distancing 
has cut the capacity inside but the chance 
to place a few tables in the arcade has 
softened the blow.

We enjoyed a delicious lunch of small 
plates of Spanish and Latin American 
delights – tacos, croquetas, baby squid 
– and learned that chef and owner Nick 
Hill had decided to eat out, heading to 
Marla’s for what’s becoming a destination 
sandwich of bacon, egg, halloumi and curry 
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“The big attraction is the 
location. There isn’t a better 
one in the area.”

‘‘



ketchup. Both places along with another 
neighbour, White Rabbit Chocolatiers, were 
given a boost by Eat Out to Help Out and 
are now hopeful that diners will do the 
right thing and help them keep the cutlery 
rattling until Christmas.

You’ll find quirky and classy stuff for 
your home at KODA Interiors, such as the 
intriguing conical flasks burning essential 
oils, and Homestead Store, where Charlie 
Broomfield and his dog Rummie were 
delighted with the sale of two nice, casual 
chairs crafted from rattan and metal. When 
they’re gone they’re gone, but whatever 
Charlie brings in next will be similarly 
creative and exclusive.

Charlie is one of half a dozen sole traders 
who include knitwear and design graduate 
Ellen Crabtree with her Belle and Benjamin 
babywear business as well as longer-
term tenants Flower Corner and Paragon 
Barbers, the earliest arrival in 1942. Phil 
Hutchinson, the current owner, has been 
cutting hair in Paragon Arcade since 1985 
and watching businesses come and go.

He remembers a newspaper office at 
Flower Corner, a cake maker, print shop 
and Matador Travel where KODA now 
operates, a sweet shop and before that 
a tobacconist at the Hispanist. In various 
other locations there were Smiffy’s fashions, 
Hair by Frances and a wool shop, but 
Phil can’t remember the arcade being at 
capacity in his time there.

Segal’s Jewellers moved into the arcade 
in 1963 and still occupies one unit that 
used to be a charity shop. The decision by 
Segal’s last year to move its other two units 
into a brand new showroom owned by 
Allenbys just around the corner illustrates 
the landlord’s policy of nurturing businesses 
and supporting their expansion, confident 
of bringing in new tenants from a waiting 
list.
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“It’s the sort of place where 
you could call in for a coffee 
and leave several hours later 
having bought all sorts of 
wonderful things .”

‘‘



When Polly Langham opened Milk hair 
salon, she said: “The big attraction is the 
location. There isn’t a better one in the 
area. I love the look of Paragon Arcade, 
the other businesses are a real draw as 
well and I want to keep it intimate and 
exclusive and make the most of where we 
are.”

Between them the businesses support 
nearly 40 jobs, which is remarkable for 
such a small space, and they all benefit 
from a camaraderie reinforced by special 
events including late-night Christmas 
opening and After Hours, a monthly 
Saturday evening get-together that will 

resume as soon as restrictions permit.
Ben and Elena got to know the other 

tenants by attending After Hours and 
hatched the plan to set up their own 
businesses over lunch at Marla’s. Aaron 
Crossland used to work at Two Gingers 
and Rebekah Suddaby worked at Marla’s. 
Now they run Milchig. 

Caroline Hawksford had wanted a shop 
in Paragon Arcade since she was a little 
girl and has now teamed up with her sister 
Lucy Rose and niece Shannon Bean to 
open Nordic Rosie and Paper Rosie.

Online sales underpin the retail sites for 
many of the tenants, but they all benefit 

from their place in the rich portfolio of 
businesses in Paragon Arcade, each of 
them hand-picked to attract curious 
customers and heighten dwell time.

It’s the sort of place where you could call 
in for a coffee and leave several hours later 
having bought all sorts of wonderful things 
while also taking a break for elevenses, 
lunch, a hairdo and a tattoo. And a bit of 
thinking time to come up with your own 
business idea!

If you found it in London or any other 
major city you’d be posting photographs 
and asking why we don’t have one in Hull. 
Well, we have. All to ourselves. l
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“The arcade is definitely demonstrating that small is beautiful and that independence will be integral to 
the return of happier times to the high street.”‘‘
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From starting as a one-man bucket-and-ladders operation, 
Andrew Fox has built a team of dozens and grown his business 

through shrewd acquisitions. He talks to Phil Ascough…

WINDOW 
SHOPPING

he shambles surrounding this summer’s exams 
triggered only one memory for Andrew Fox – after 
he took his GCSEs he didn’t even bother to collect 
the results.

It wasn’t that he feared failure – he still has no 
idea how he fared. It’s just that by the age of 16 he 
was already working and didn’t want to stop.

“I was very stubborn,” he recalls. “I wanted 
instant income. People have their own opinions 
and my view was that I didn’t want to go to 
university and come out with £30,000 of debt. I 
wanted £30,000 in the bank and by the time my 
friends finished university, many of them no nearer 
to realising their dreams, that’s what I had.”

And much more now, with a big house in 
Hessle that stands as a symbol of the success of 
Fox Group, a specialist cleaning business that is 
expanding, innovating and has a direct line back 
to the window cleaning round and the car valeting 
service where it all began.

Andrew’s home and family – wife Charlotte and 
children, nine-year-old Polly, six-year-old Frankie 
and their five-year-old brother Toby – are also 
constant reminders of the difficulties of his own 
childhood, which motivated him to make money 
and seek security.

Andrew’s parents divorced when he was young 
and the friction with a father who expected 
academic achievement fuelled a determination to 
succeed alone. They have a good relationship now, 
with Andrew pleased to have proved himself.

He said: “He was very business-minded rather 
than family-minded. I always wanted to get on 
without his help so I rejected all offers of support. 
It didn’t work for a long time but he recognises 
what I have done and he’s proud of me.”

To bring extra money into their single-parent 
household, Andrew and his sister went out 
washing cars when they were still at school. Then, 
with the GCSE envelope gathering dust, he went 
into window cleaning.

The first window cleaning round that he bought, 
in Hall Road, Hull, is still part of the business. Over 
the years he’s acquired a few more rounds, taken 
a stake in the Hull-based Cleansure business and 
just this month completed the purchase of Sutton 
Cleaning.

From starting as a one-man operation Andrew 
has built a team of 40 permanent staff with 
another 100 people in front-line cleaning roles and 
30 more coming on board as part of the acquisition 
of Sutton. The strategy is all about learning and 

T
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growing, identifying and then filling gaps 
in the market, over-delivering to impress 
clients and build long-term relationships.

Andrew said: “Being a window cleaner 
is a good job but there have always been 
a lot of them so from the start we looked 
at different areas of the market such as 
high-level window cleaning, rope access, 
machine access. The services that get you 
work with bigger businesses and bigger 
buildings.”

In parallel and in partnership the 
company added other services to its 
portfolio. The merger with Cleansure had 
its roots in the successful delivery of joint 
projects with Ben Green & Associates, 
Cleansure’s predecessor. Andrew sits on the 
board alongside Janet Green, a founder of 
the original business, and her son Julian, 
who has a key role putting together tenders 
and developing software for staff and stock 
control.

“The biggest thing for me is that 
although like everybody else we are in 
business to make money we don’t take 
shortcuts. Our staff and our family culture 
are the biggest parts of our business. We 
have had some difficult people over the 
years but they don’t last long and the team 
we have now is very good. We all work 
hard.”

The journey of discovery coupled with 
the commitment to doing things right kept 
Fox Group’s staff working during lockdown 
after Andrew sourced a Covid-19 fogging 
treatment complete with the all-important 
certifications.

Andrew said: “We were learning as we 
went, doing a good job and discovering a 
whole new world of how other companies 
worked and what sort of services they were 
offering. Some of them were charging 
extravagant amounts for things like 
maintenance and landscaping work so we 
bolted those on to what we did.

“I liked the business side of learning, 
improving and expanding. Our ethos is to 
take just a little bit out of a lot of things 
and reinvest the rest. We invest in new 
equipment to make sure we have the right 
stuff and the right staff and that we are 
operating safely.

“Our staff and our family culture are the biggest parts of our 
business. The team we have now is very good. We all work hard.”‘‘



Funded distance 
learning.
Find out how you can study funded, online 
programmes that are great for your or your 
employees’ development. 

• Lean organisation management techniques
• Mental health, first aid & advocacy in the 

workplace
• Understanding climate change & 

environmental awareness
• Digital skills for work
• Customer service
• Team leading

Call 01482 222463 or email 
enquiries@encompass.training

Apprenticeships | Distance Learning | Short Courses | Adult Education Budget | Advanced Learner Loans

www.encompass.training

Encompass Autumn 2020.indd   1 17/08/2020   18:37



38 ENTREPRENEUR

He said: “We work on all sorts of sites 
from residential customers who have been 
with us for years to offices of blue-chip 
companies, where we are appointed by 
managing agents. A lot of it stopped 
because many businesses closed their 
premises and people didn’t want workmen 
in their homes during lockdown.

“When I became aware of the fogging 
treatment I knew we had to get it here 
quickly. It was a significant investment at 
a difficult time but we have now moved 
into profit on that project and secured our 
supplies for the future.”

The fogging treatment was essential to 
the reopening of the Westwood restaurant 
in Beverley. It has since been applied to 
the Lincolnshire site of a major employer 
that has also booked Fox Group to treat 
another two of its UK sites. A local 

I bought and since then we’ve maybe 
paid around £40,000 for the others and 
brought in more people. Sutton Cleaning is 
a £250,000 company.”

Andrew’s immediate priority is to make 
sure everything runs smoothly with the 
integration of Sutton Cleaning as the 
growing business brings more people into 
its office at the Deep Business Centre. 
Beyond that, future opportunities beckon 
but Andrew’s policy of putting the right 
people into the right jobs ensures he won’t 
be cleaning any windows himself.

He said: “Because so much of our 
growth has been organic we don’t carry 
debt and our customers benefit from our 
low overheads. We will always be careful 
but given where we have come from we 
will also look for more because it’s an 
addiction!” l

authority in West Yorkshire is in discussions 
about using the system on its vehicles.

Andrew said: “There are some out 
there who are trying to take advantage 
of vulnerable businesses in difficult times 
but we have stuck to our principles of 
providing a good service at a fair price. As 
a result we’re now having conversations 
about providing other services such 
as facilities management. It’s all about 
building trust.”

Most of the growth in recent years has 
been organic and has nudged 250 per cent 
on the maintenance side. The acquisition 
of Sutton Cleaning has brought a mix of 
confidence but also caution with Andrew 
aware of the potential pitfalls of expanding 
too rapidly.

He said: “I paid about £2,000 or £3,000 
for the first window cleaning round that 



For complete 
peace of 
mind.

Whether you need advice on Wills, Trusts, 
Estate Protection & Planning, Lasting Powers 
of Attorney, Court of Protection or Probate.

Call us on 01482 323 679
to arrange a FREE initial consultation.

www.williamsons-solicitors.co.uk

125
Years

Williamsons Solicitors

We can help

Wills & Probate

YOUR LOCAL LAW SPECIALISTSLOWGATE, HULL, HU1 1EN

Williamsons Solicitors Autumn 2020.indd   1 29/07/2020   20:43



Mal Williamson on how to survive in 
Zoomland…

How are you 
doing? What’s the 
problem? Zoom 
Fatigue, you say? 

In a quick survey for this article, friends 
talked of dogs, cats, kids, muting and 
not-muting, eating and don’t-eat-please, 
walking around or numb-bum, boss-sees-
my-bedroom or, worse, I-see-my-boss’s-
bedroom, those forgetful nose-picks… and 
what is your name if not KrazyK2020? 
Zoom has taken over the world of online 
meetings, and you will be chatting online 
more than ever. One source (skillscouter.
com) says there has been an 87% increase 
from two years ago with 200 million people 
a day and up to 2.7 billion meeting minutes 
per day.  And 94% of businesses report 
greater productivity and efficiency.
So far.
Because for many the online space is a 
fraught space – and the toll is being taken. 
If we do not get to grips with the skill and 
emerging etiquette of zooming then your 
people and hence your business will suffer.
This is new. It isn’t your fault.
What is not new is that having people 
staring at us is uncomfortable. Whether 
on-screen or not, to face a crowd of eyes 
and faces is alerting, if not psychologically 
threatening. Then combine this with the 
annoyance of someone talking to you, but 
not looking at you? That is rude, isn’t it? 
Disconcerting. Do this for an hour. With 
several people all in separate rooms. I mean, 
it’s not like you have one space to enter 
– there are 20 or more. Our lovely neural 
networks are working overtime paying 
attention to all this. 

TO SURVIVE IN ZOOMLAND:
1. Plug from your headphone socket into 

an amp – so you can turn people up and 
down at your command. 

2. Accept that people will not mute 
themselves if the dog barks, the washing 
machine goes into spin cycle or the bins 
arrive. Make sure you know where the 
mute is if you are hosting or have access 
– else turn it down and wait…

3. Yes, wait. Too many people speaking at 
once is an awful experience. Wait. Pauses 
are stressful in normal conversations – 
because we use them to indicate who 
speaks next, which is so important in 
relationships. And these signs are often 
visual. But in Zoomland, the picture is 
delayed. Just wait. Smile. You will see the 
signal or hear the word soon enough. 

4. Stick a furry elf or giraffe or smiley face 
or little daft duck on top of your laptop 
camera or webcam – and talk to it, 
almost straight down the lens. For sure, 
glance now and again at the person’s 
image on the screen to check they are 
listening, but most of the time talk to 
your duck. This means your eyes are 
on the person you are talking to. They 
will relax if you smile. Or listen harder if 
you need to be stern. Communication 
is better and you are not being rude or 
dismissive by looking elsewhere like a 
bored and busy doctor.

5. Notes! With all those interruptions, 
distractions and clumsy baton-passing 
it is easier to lose track of what is 
happening. So make notes of what you 
need to clarify, or want to say yourself. 
Plus of course it looks like you are paying 
attention. 

6. And you may need a break, so stand up, 
walk about. If you are in a meeting, then 
suggest it. I think it is OK these days. 

And between meetings it is an absolute 
necessity. Avoid booking back-to-back 
onlines. It might have looked cool sailing 
along corridors and impressing everyone 
with how in-demand you are. But at 
home sitting on the end of your bed, 
no one cares. Go for a walk between 
meetings and look off into the distance 
to rest your eyes. We are embodied 
minds and we need to move to think.

Improved productivity, smaller travel 
expenses and young tech-savvy 
professionals are driving the trend. Oh yeah 
– and Covid-19. So this is not going away.  
At the end of a long day projecting on 
to a glass screen your voice will be more 
tired than you are. Rest in silence as you 
rearrange tomorrow’s schedule to include 
some breaks.  
Or suffer what one friend did – the quick 
dash for an off-screen poo! l

Mal Williamson
creatorcoach@gmail.com or 
07909 683534 for training & coaching
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sporty 
Josh Sims takes a look at Aston Martin’s latest offering, the DBX SUV.
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t’s a matter of scale and emotion,” says Marek Reichman. 
“Industrial design pushes to really change something about the 
way an object works or is perceived. But the fact is that the car 
hasn’t really changed since the early 1900s. We’re not levitating 
cars yet, so you need wheels, and you still have to seat the 
passengers. But the emotional element in car design is huge. After 
all, people fall in love with their cars. People have names for their 
cars in the way they don’t for their toasters. I, like others, still just 
go out for a drive. Not many people say ‘I’m just going to use my 
hair-dryer [for the pleasure of it]’.”

Reichman, who’s the chief creative officer at Aston Martin, 
is no doubt hoping that his latest offering, an SUV - albeit one 
weighing in at around £160,000 - will inspire the same kind of 
familial attachment. And all the more so because this is the first 
SUV in the history of its maker Aston Martin. It’s a big deal for 
the British carmaker, in part because the company has historically 
had its ups and downs - recently it saw the unexpected departure 
of CEO Andy Palmer after only six years, the installation of new 
CEO Tobias Moers, and yet another investor stumping up £197m 
to play with - but also because, of course, Aston Martin is better 
known for making sleek, powerful and, it’s oft-said, beautiful 
sports cars. 

This is the also the marque of the cinematic James Bond 
of recent years - three Aston Martins feature in the next in 
the franchise, ‘No Time to Die’, now scheduled for release in 
November. And here, with the new DBX SUV, is the car should 
Bond ever settle down and have family, swapping the ejector 
seat for the child seat. Of course, Q already seems to have done 
his thing: the DBX, which Aston Martin developed from the 
ground up, creating a new platform for the project, also aimed at 
rewriting the rules of what an SUV actually is. The tech and the 
power of this Mercedes V8-engined vehicle can take it both from 
0 to 60mph in 4.3 seconds, but also at 4mph up or down extreme 
inclines. 

“An SUV [from Aston Martin] has to look as though it’s capable 
in more than just an on-road situation - and in fact, thanks to 
technology, the DBX does far more than its sporty looks suggest 
and is far more capable on the track than its more off-road looks 
suggest,” argues Reichman, who grew up in the great steel town of 
Sheffield, his father an “artisan blacksmith” who made chains for 
the QE2 and replacement parts for Big Ben, his big brother the car 
nut who inspired him. “It’s taking the ‘sports’ of SUV to heart, and 
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why not, since our heritage is in making 
sports cars. But I wasn’t going to go 
through the ‘well you’ve designed a great 
looking car but you can’t fit in the back 
again’ kind of comments. So that’s sorted. 
And I’m 6’4”.”

In other words, the DBX is that most 
oxymoronic of things, a practical sports 
car. Or a punchy utility vehicle. In part this 
move by Aston is no more than a reflection 
of the reality of the situation: that SUVs 
are, and look set to be, by far the most 
dominant category of car over coming 
years. 

“Obviously there are a lot of 
traditionalists saying ‘no, Aston Martin 
should never do an SUV!’,” laughs 
Reichman, who, back when he worked 
with Jaguar-Land Rover, just over the 
road from Aston Martin’s HQ, had a 
hand in designing the latest generation 
of Range Rover. “But talk to, say, a 
millennial in China and she doesn’t 
know anything except SUVs. We have 
to respect where we were but my job is 
about the future - where we go next. It’s 
because beauty can also be boring that 
you have to keep pushing forward, and to 

accept that, initially at least, some people 
might not like what you do, where you’re 
challenging the norm.”

It’s also the kind of move that, as 
Porsche found with its Cayenne SUV, 
can provide a firmer financial footing 
to allow the continued development of 
pure sports cars. Porsche found that its 
SUV was not only a decent cash cow, 
but drew women to the brand for the first 
time. Aston Martin is now in the same 
position. Reichman notes that some 95% 
of the brand’s customers are male. “But an 
SUV will change that fundamentally,” he 
reckons. The company created its FAB - or 
Female Advisory Board - to find out, as it 
were, what women want. And the DBX, it 
may well prove, is it. 

“I don’t think there is any such thing as 
more ‘feminine’ design. But there’s a more 
feminine scale, of course,” Reichman 
says. “If you’re a small woman your 
grip is going to be smaller than mine, 
so if you then design [with just a man 
in mind] a steering wheel with certain 
thicknesses or angles or a particular offset 
to the centre console, then [anyone of 
much smaller stature] is just not going to 

feel comfortable. And if you don’t feel 
comfortable you feel intimated by the car, 
you don’t feel you can use it confidently.

“The fact is that modern car designers 
can no longer just be ‘stylists’, as we used 
to be called in the 70s and 80s,” he adds. 
“We have to be fundamental to the process 
- we have to understand a new product’s 
place in the marketplace, target price, how 
it will grow our customer base. Yes, with 
a car like this you do have to start thinking 
about how easy it is to get a baby seat in.”

Such is the devotion that an historic 
marque like Aston Martin encourages 
that, inevitably, there will always be the 
naysayers who see the DBX - regardless 
of its aggressive blunt front, long bonnet, 
scalloped sides and necessarily Tardis-
like interior - as more bus than beautiful. 
That’s a comment Reichman might not be 
entirely uneasy with either: with Norman 
Foster he designed the first iteration of 
London’s new Routemaster for TfL. He 
says he’s as happy designing a tool-like 
vehicle as he is the more typically sexy 
output of a luxury name like Aston Martin. 

“I found out that the original 
Routemaster was created by the same 

“There’s still a passion and excitement for the most extreme versions of something. That fascination will 
always be there.”‘‘
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engineers that developed the Lancaster 
bomber and that it had the same idea of 
using these rib-like structures with an 
aluminium core to give it strength. You 
soon get fascinated. You soon completely 
get into buses,” he chuckles. “There 
are certain vans I love. I’m a big fan of 
Series 1 Land Rovers too, and the Willys 
Jeep, because they’re the ultimate in 
functionality.”

Is that a way of hinting that sports cars 
are on their way out? Reichman posits a 
lot of challenges facing the car industry. 
There’s the coming electrification of road 
transport. There’s the need for connectivity 
and the impact of other technologies, 
from voice control to driver management. 
There’s the trend towards people changing 
their car more regularly, as they might 
a mobile phone. There’s the question of 
how people might want to shop for cars 
in a post-Covid world. There’s even the 
rise of companies without a history in the 

automotive sector turning their hand to it: 
from Silicon Valley and Tesla to start-ups 
making electric super-cars. But Reichman 
still reckons there’s a future for pure fun of 
the fast car, especially mid-engined ones.

“The fact is that there’s a group of 
consumers who will always want a 
sports car because it’s a toy, a gadget,” 
argues Reichman. “Clearly any sport car 
is limited compared with what an SUV 
can do. But I’d cite the horse by way 
of comparison. In the 1800s people had 
horses to transport them, to plough the 
fields, to deliver everything. And then 
came the car. So now the horse is more 
for enjoyment, for riding, racing, jumping. 
But the point is that it’s still there, albeit 
for far fewer people. That’s going to be the 
case for the sports car, even if SUVs and 
practical cars will become more the norm. 
There’s still a passion and excitement for 
the most extreme versions of something. 
That fascination will always be there.” l

“It’s taking the ‘sports’ of SUV to heart, and why not, 
since our heritage is in making sports cars. But I wasn’t 
going to go through the ‘well you’ve designed a great 
looking car but you can’t fit in the back again’ kind of 
comments.”
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Sam Hawcroft ‘eats out to help out’ at the Camerton.

You’ll have to 
roll me home!‘ ‘
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‘
uring August, Eat Out to Help Out 

offered diners at thousands of pubs and 
restaurants across the UK up to 50% off 
their meal, with the Government footing the 
bill for the other half. 

As Phil Ascough writes elsewhere in 
this issue, it remains to be seen whether the 
scheme, which ran Mondays to Wednesdays, 
will prove a long-term lifeline for a 
hospitality industry devastated by Covid-19 
– but with many establishments reporting 
full houses it can’t have done them any 
more harm. The hope is that it’s encouraged 
visitors to come back during the darker days 
of autumn and winter.

Ben, the new manager of the Camerton 
– which isn’t actually in Camerton, but 
Thorngumbald, while Thorngumbald Village 
Hall is technically in Camerton (do keep up) 
– was understandably a bit nervous when 
I booked for a Wednesday in mid-August 
and told him I wanted to write a review for 
BW. The place had so far been packed on 
the Eat Out nights and I think he felt I might 
not have the best experience, and therefore 
not the best write-up. But I wanted to visit 
precisely for that reason, as I’m fairly local 
to the Camerton and have dined there quite 
a few times – I know what it’s like when it’s 

quiet, or even reasonably busy, but I’d never 
seen it rammed to the rafters before.

The first indication was arriving in the 
car park – we found a space, but only just. 
I’d never seen it so full. And when we went 
inside it was clear this was after the peak 
time had passed. Apart from a lick of paint 
since I was last in there, the other changes 
were the obligatory one-way systems, 
signage and Perspex screens between 
booths, while the usual substantial leather-
backed menu book had been replaced by a 
single sheet of paper. The added benefit of 
the latter, Ben told me, was that apart from 
being obviously disposable, it gave them 
the chance to switch dishes in and out based 
on customer feedback. Ben couldn’t stress 
enough how keen they were to listen and 
respond to comments.

Now, I haven’t exactly been to eat out at 
many places since the lockdown eased. (At 
the time of writing, I still hadn’t filled up 
my car since March, which must be a rate 
of roughly two weeks to the gallon.) But I 
have to commend the Camerton for clearly 
investing a fair bit of time and money in 
keeping customers safe. Even things like 
all the doors being propped open showed 
they’d given it a lot of thought, but at the 

same time it wasn’t over the top; you felt 
comfortable and safe without feeling like 
you were on a hospital ward. 

The service was smooth and swift, which 
was impressive given the necessary social 
distancing regulations that also apply in the 
kitchen. I went for the garlic mushrooms, 
which came nicely presented on a wedge 
of garlic bread in a beautiful creamy 
sauce, while my other half, Martin, had the 
halloumi fries with side salad, a drizzle of 
tzatziki and a chilli mayo dip. Halloumi 
has a reputation for being a bit squeaky, but 
these fries were fluffy, light and soft and the 
sauces delicious.

After we dispatched those, our mains 
arrived pretty quickly – not something that 
remotely bothers me on a school night. 
Martin had agonised over whether to have 
the mixed grill (£22.95), but despite my 
assurances that tonight was on me and Rishi 
Sunak, perhaps rather sensibly he felt that 
climbing a massive pile of meat just a few 
hours before bedtime wasn’t such a great 
idea – so he went for one single, yet still 
rather ample, hunk of meat, the 10oz sirloin 
(accompanied by some mahoosive onion 
rings, an even bigger pile of chips and a 
gorgeous blue cheese sauce). 

D
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Regular readers will know I love a good 
steak – and as Martin generously spared 
me a few bits, I can confirm it was a very 
good steak – but the lure of the Hull Fish 
Shop Special proved too much for me. 
Beer-battered fish, two well-flavoured 
patties, chips, mushy peas, tartare sauce 
and buttered bread is great value for £12.95 
regardless of whether the Chancellor’s 
subsidising it. The menu that night also 
included steak and ale pie, wholetail 
Yorkshire scampi, sticky BBQ ribs, tandoori 
chicken, spicy gyros, and a range of burgers.

At this point we were both struggling 
to finish off our pints, as the food was 
taking up all the room. You won’t ever 
leave the Camerton hungry – I can pretty 
much guarantee that. It’s hearty stuff, but 

the quality of the ingredients as well as 
the presentation put it a few notches above 
your usual gastropub fare. On any other 
day, there’s no way I’d have gone for a 
dessert, but I’d have been failing in my 
duty if I hadn’t got stuck into the berry 
cheesecake. And berry nice it was too, ho 
ho! Homemade, not bought in, it was a 
hefty pink slab, smothered in strawberries 
and topped with a melted dark chocolate 
decoration. As I somehow managed to 
polish it all off (it was too good to leave 
any), I heartily agreed with a lady who, on 
leaving, laughed, “You’ll have to roll me 
home!” 

I really do worry for a lot of food 
and drink businesses in our region – the 
coming months are going to be perhaps 

even more challenging than the lockdown 
was. The Camerton navigated that well, 
using social media to get the word out 
about its takeaway service, and its post-
lockdown emphasis on safety should 
encourage nervous diners to venture out. 
It has a lot more going for it – firstly, 
space – it’s big, with a good-sized play 
area outside; secondly, its focus on quality, 
locally sourced ingredients; and thirdly, 
a team who have adapted hugely well to 
these strange times we find ourselves in. 
Like swans, they must all be furiously 
paddling under the water, but you wouldn’t 
know it. That’s always the key to a great 
restaurant experience – that the Camerton 
has mastered it during a pandemic is to be 
applauded. l
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Phil Ascough on the challenges 
ahead for restaurants.

After Eat Out to Help 
Out, what happens next?

The sight of people forming a socially 
awkward, 30-yard queue outside an average 
restaurant made me wonder not for the first 
time how people set their dining priorities.

I’ve been to the place a few times and on 
the last visit asked the manager why he felt 
they were so popular.

“It’s because we’re cheap,” came the 
reply.

Note he didn’t say good and cheap. Price 
pulls in the punters, and even more so when 
it’s reduced further by Eat Out to Help Out.

We didn’t take up the Chancellor’s offer, 
preferring to support pubs and restaurants 
on their quieter days than at sittings then 
they were going to be pretty full anyway.

Management at The Hispanist in Paragon 
Arcade told us they’d changed their opening 
days to serve up Rishi’s Dishes, closing 
Sunday and Monday and making the most 
of the increased demand on Tuesdays and 
Wednesdays. They were rewarded with full 
houses but the trade-off was that Thursdays 
and Fridays were a bit thin.

It was the same at the Duke of 
Cumberland in Cottingham, where the 
landlord was busy putting up posters for 
curry night and steak night to tempt people 
into paying more than half-price.

Tapasya @ Marina reported being busy all 
week but its Trinity Market outlet, Tapasya 
Kitchen, saw a shift in line with the offer. 
The Crown & Anchor at Kilnsea didn’t take 
part in the deal – maybe they’re outside 
territorial waters! – but the regular prices 
didn’t put us off making three lunchtime 
visits in less than two weeks.

The big question as Eat Out to Help 
Out ended was what would happen next? 
Some restaurateurs maintained that the 
offer would have had more impact from 
September than in August, when many 
outlets would expect to be busy anyway. 
Some places continued the offer, clearly of 
the view that it was worth absorbing the 
discount themselves.

Restaurants, cafes, pubs and hotels in 
the HullBID area are signing up in sizeable 
numbers for Dine Wednesdays, launched by 
the organisation to help support the sector 
through the tricky autumn months ready for 
a Christmas rush.

Running from mid-September until late 
November, participating venues will offer 
deals including two courses for £10 or three 
courses for £15 every Wednesday between 
4pm and 9pm. The hope is that diners will 
use the discount to boost trade at their 
favourite places and try new destinations 
with a view to making more frequent visits 
and maybe spend some of the cash they had 
been saving for Hull Fair. To find out more 
visit the HullBID website at hullbid.co.uk.

Hopefully diners will respond positively 
and enhance the chances of our restaurant 
sector – much improved in spite of the loss 
of some high-profile casualties – still being 
there when Covid-19 is a distant memory, or 
even at Christmas.

But there are no guarantees, partly 
because the festive rush in 2019 never 
really happened and partly because of those 
priorities. Some places still haven’t got them 
right.

I recall one place opening to a fanfare 
and, soon after, scoring a zero in their 
environmental health rating. Even worse, 
the manager responded by blaming, and 
sacking, most of the staff, clearly oblivious 
to the likelihood that if so many people got 
things so wrong the faults probably started 
at the top.

The fascinating new book by David Hall 
(see page six) devotes a couple of chapters 
to restaurants and draws the conclusion 
that many owners fail to ask themselves 
whether the place they are running is 
somewhere they would take family, friends 
and colleagues.

The top priority is hygiene because 
you really don’t want to put your guests 
in hospital and yourself in court. Less 
important, but still vital, are quality food and 
great staff. David found plush places where 
no expense had been spared on fixtures and 

fittings, leaving only enough staff budget to 
hire an army of teenagers who didn’t know 
one end of a corkscrew from the other.

My bugbear is the lack of online 
information from so many restaurants. Yet 
again we have put off a visit to one near us 
because we can’t find a menu, or even a 
rough idea, on their website or Facebook. 
They risk driving all their customers to a 
well-known review website, and no serious 
restaurant should think that’s a good idea.

Given the ongoing uncertainty it’s 
welcome to see the opening of a new café 
bar in Cottingham which, bizarrely, hasn’t 
had one for a few years. Rendezvous blazed 
a trail in the 1980s and much more recently 
Purple Cow and its successor Olive Garden 
brought something different to the village, 
but not for long.

Cassiel Bar and Kitchen, newly opened 
in Hallgate, will have more staying power 
with its high-quality renovation of a building 
previously used for selling greetings cars, 
shoes, bridal wear and more. 

Now the fare is beer, wine, cocktails and 
Mediterranean food and the people behind 
it are Chris and Simon Leahy. Their dad Terry 
and his wife Shirley spent more than 25 
years in Cottingham running the Tiger and 
then the Blue Bell, with a good few of the 
region’s other venues also on their CV.

Terry proved himself a master of the 
understatement when he said Cassiel was 
certainly a bit different from his first pub, the 
Victoria Dock Tavern. l

From left, Chris Leahy, Terry Leahy, Simon Leahy

Pi
ct

ur
e 

by
 T

er
ry

 C
ar

ro
tt



Forward plan with our helpful

EVENTS DIARY

To have your event listed here, please email sam@bw-magazine.co.uk.
Please note, while we make every effort to ensure these listings are correct, we cannot be held responsible for changes or cancellations – always contact the venue beforehand to check.

SEPTEMBER

15 Effective SuDS Design – Flood Innovation Centre 
online course, register via floodinnovation.co.uk

16 September Breakfast Briefing and Networking, 
Hull University Business School

16 Health and Wellbeing in the Workplace, 
by Heidi Dodson, KCOM Stadium, Hull

17 Together Yorkshire 2020, part 2: Towards Net Zero 
in Yorkshire; online event, 
register via togetheryorkshire.org

17 Be Your Own Guru - online interactive workshop 
with Creator Coach Mal Williamson, 
by BIPC at Hull Libraries

22 Improve your public speaking @ Toastmasters -  
Hull Speakers; events online until further notice – 
book via Eventbrite

22 Meet the experts – Flood Innovation Centre online 
course, register via floodinnovation.co.uk

22 British Chambers of Commerce webinar - 
In conversation with... Andrew Bailey,  
register via Hull Chamber events diary

24 Grimsby and North Lincolnshire 
#WiredBusinessCurry Event, by Alba Associates, 
Spice of Life, Grimsby

24 Together Yorkshire 2020, part 3: The Yorkshire 
Visitor Economy and Cultural Industries; 
online event, register via togetheryorkshire.org

29 SuDS innovation – Flood Innovation Centre online 
course, register via floodinnovation.co.uk

30 Stroke Awareness and Prevention Webinar, 
by Older People’s Parnership Hull & East Riding – 
online event, register via Eventbrite

OCTOBER

1 Resilience, Mind and Body – online interactive 
workshop with Creator Coach Mal Williamson 
by BIPC at Hull Libraries

1 Business Relief showcases hosted by Triple Point, 
Downing and Foresight, Hallmark Hotel Hull 
restaurant, North Ferriby

1 Dance and Movement Class with Hull Dance, 
by Older People’s Parnership Hull & East Riding – 
online event, register via Eventbrite

2 Hull Careers Fair, Royal Hotel, Hull 

2 Introduction to Creating Drama with Hull Truck 
Theatre, by Older People’s Parnership Hull & East 
Riding – online event, register via Eventbrite

8 Mind Mapping for Business – online interactive 
workshop with Creator Coach Mal Williamson 
by BIPC at Hull Libraries

13 Improve your public speaking @ Toastmasters - 
Hull Speakers; events online until further notice – 
book via Eventbrite

15 Be Your Own Guru - online interactive workshop 
with Creator Coach Mal Williamson by BIPC at Hull 
Libraries

15 Women In Business: Natwest Supported Event 
#NatWestBoost, Airco Business Lounge

16 Regional conference – Humber, by Northern 
Powergrid – online event, register via Eventbrite

19-23 The Waterline Summit 2020 – online event, 
register via Eventbrite

20 East Riding Digital Marketing Conference –  
online event, register via Eventbrite

27 Improve your public speaking @ Toastmasters -  
Hull Speakers; events online until further notice – 
book via Eventbrite

NOVEMBER

3 NatWest Supported Event #NatWestBoost 
#BusinessDevelopment #Leadership, Ergo, 
Bridgehead Business Park, Hessle

9-13 Tech Week Humber, online events, 
register via techexpohumber.com

12 Women In Business: Natwest Supported Event 
#NatWestBoost, Airco Business Lounge
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With added 
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and conferencing needs

Our fl exible range of rooms are set in breath-taking surroundings with views 

overlooking sandy beaches and the North Sea. The Royal Hall is a magnifi cent 

1930s art deco ballroom with a standing capacity of 3,500 whilst the Spa Theatre 

is an ornate Edwardian two-tier theatre seating 675. Eight purpose-built function 

and break out rooms of various sizes complete the venue.

All rooms are accessible and fully equipped with high specification AV and IT equipment 

including free WiFi throughout the building. Our award winning hospitality team are experts at 

catering for any event, a large three course banquet or a light business lunch.

If you’re interested in finding out more and availability of any of our versatile spaces, 
please contact a member of the dedicated events team on 01262 401400 or visit bridspa.com
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