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WELCOME

To paraphrase Sir Alex Ferguson… coronavirus, bloody hell. Writing in late
February, in my last editorial I was somewhat concerned about its potential
impact. Reading the spring 2020 issue of BW now seems like revisiting ancient
history. I’d muttered, “typical!” when I saw that Hull FC owner Adam Pearson
had sacked his manager Lee Radford – days after waxing lyrical in our cover
story about what a great team they made – but this would all soon pale into
complete insignificance as the world stood still.
As this delayed summer 2020 issue reaches you, hopefully we will have started
on the road to returning to normal – but it looks like this will be a long, long
time for some sectors, especially retail, hospitality and travel. And the impact of
this crisis on company finances, not to mention the mental and physical health
of individuals, is likely to last for years to come. There is no doubt this will
change us all forever.
But entrepreneurs thrive on making opportunities out of threats – and
numerous businesses have swiftly adapted to new ways of working. For many
firms, mass home-working had long been viewed with suspicion, but Covid-19
forced their hand. And now Pandora’s Box has been burst open, I wonder
whether business owners will want to continue paying for expensive offices
and meeting junkets when it’s been proven that things can be done just as well
remotely. Wouldn’t it be amazing if the morning jams on Castle Street became
a thing of the past? Or is that wishful thinking? I haven’t been further than
Thorngumbald Co-op for about three months; I have no idea what Castle Street
is like now and sometimes I wonder if I’ll ever drive over Myton Bridge again…
From my own experience as a niche magazine publisher (H&E naturist), I’ve had
to manage a significant loss of advertising income and cut my cloth accordingly,
and I don’t think I’m out of the woods yet. As a company director working from
home, I haven’t been able to furlough myself and, beyond deferring my VAT
payment (which is sure to come back to bite me early next year), there hasn’t
been any other support available apart from
loans. I must admit I felt a little like Dorothy when
the Wizard of Oz handed out all his gifts and
there was nothing for her in his black bag.
But, as I feel like I’ve been saying thousands of
times during lockdown, I’m just going to keep
on keeping on, and I hope some of our stories
of how others have been doing just that – and
much more – can inspire you to keep going,
too. Stay safe!
Sam Hawcroft, BW Editor
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Make your
worries our
business.
Whatever problems you are
experiencing in your business,
we can help.
Begbies Traynor Group delivers solutions for businesses in the
areas of corporate recovery, restructuring, corporate finance,
property consultancy, refinancing, fund raising, credit control,
time to pay and asset disposal.
Contact us for a consultation:
Suite 8B, Marina Court, Castle Street,
Hull, East Yorkshire, HU1 1TJ
T: 01482 483 060 E: hull@btguk.com
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North Lincolnshire, DN16 3RN
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Unit E26 Enterprise Village,
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www.begbies-traynorgroup.com
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Q&A

The legal profession is often
seen as formal, stuffy and even
intimidating. We ask solicitor
Matthew Hudson why he
chose to go it alone in a bid to
overturn these perceptions…

What’s your professional background and what made you decide to set up your
own firm?
I grew up and studied in Hull. I knew qualifying as a solicitor would be expensive so I made
the slightly unusual decision (or it was then) to work within a firm and take my post-uni
qualifications via weekend learning. I studied at York one weekend a month for two years
(it usually takes one year) while working as a residential completions clerk at a local high
street firm. I must have impressed, and I was later asked to start a training contract in 2006.
There was then an opening in a large Hull firm to transfer the remainder of my training
contract with a view to working within one of the firm’s national client accounts. I jumped
at the chance and qualified as a solicitor in 2008. I rose through the ranks and was invited
to join as a partner before I reached 35. This felt like an acknowledgment of all the hard
work invested into my career by me and those around me.
My practice area is commercial property but I am also a specialist in licensed premises.
Over the past few years I could see a shift in customer expectations, and became frustrated
that existing firms had a vested interest in keeping the status quo. I researched the idea
of setting up my own firm for well over a year, and Ancora Law was up and running from
January 2020.
What kind of services do you offer?
We are solely a commercial property firm of solicitors but this includes services ranging from
advice on taking or granting a lease, leasehold consents or variations, buying or selling
commercial property, dealing with title issues or just general estate legal management.
What makes you different from other legal firms?
Our focus is shifting from the traditional and adopting new technology to concentrate
on customer service. Instead of big expensive offices and numerous administration staff,
we use cloud technology, online case management, voice recognition and online client
collaboration to provide cheaper fees and superior customer service.
You launched your new website just as the pandemic took hold – what have
things been like for you during lockdown? Have you had to adapt to new ways of
working?
Quite the opposite. Don’t get me wrong, we are seeing a large decrease in companies and
people needing commercial property advice, but our systems were set up from the outset
to be fully mobile and so we did not see any downturn in productivity. Being agile has
also allowed us to remain present in the market while other firms have struggled to make
the transition. We had agents ring us saying that other firms are moaning that we are too
proactive – I took this as a massive compliment.
As someone who is new to running your own business, what have you learned so
far?
Don’t be afraid to get things wrong – just make sure you learn from it. I am always
surprised how much I have learnt since January by being in the deep end and making
decisions.
What advice would you give to someone going it alone, especially in the current
climate?
Don’t look back – you will never achieve if you don’t believe you can succeed. Lots of
people will want or expect you to fail, but make sure you try to improve your business each
day. I use customer service as my benchmark or decision guide and if the decision improves
customer service, the idea will be adopted.
Ancora Law, C4DI @thedock, 31-38 Queen Street, Hull, HU1 1UU
www.ancoralaw.co.uk

LAW FIRM HELPS
BUSINESSES TO GET
SET AND EMERGE
FROM COVID CRISIS
A major law firm has followed its launch
of a dedicated support team to lead
businesses to recovery from the impact of
the coronavirus with a briefing on how to
handle redundancies.
Rollits, which has offices in Hull and York,
brought together specialist lawyers with a
range of skills and expertise with the aim
of helping businesses to Get SET – survive,
emerge and thrive – as they prepare for life
after lockdown.
But the realism behind the service was
underlined by the firm’s decision to
present a webinar discussing issues around
redundancy and in particular the legal
pitfalls.
Ed Jenneson, partner and head of
employment, said: “Many businesses
are now in survival mode as a result of
Covid-19 which unfortunately means
looking at staff costs and potential
redundancies.”
The firm’s Business Response Team has
been working with clients to identify and
address issues around workplace changes,
contracts and other concerns. Jennifer
Sewell, who is leading the team, said they
were ready to help organisations as they
planned for their future both in the short
and long term, with agile decision-making
being crucial.
Jennifer said: “Our approach in setting
up the Business Response Team is to
encourage businesses to be proactive.
There is no reason for employers to be
fazed by the current situation and to bury
their heads in the sand. We have a wide
range of expertise within the firm which
means that we can keep pace as the
situation changes.”
The team is working to support businesses
in areas such as dispute resolution,
employment, health and safety, finance
and restructuring, debt recovery, GDPR,
property and corporate recovery and
insolvency.
The employment webinar was aimed at
directors, business owners, senior managers
and HR professionals to help them prepare
for the end of the furlough scheme. Among
the issues covered were the definition of
redundancy, interest from volunteers, the
requirement to consult, redundancy pools
and unique roles, alternative employment
and redundancy payments and appeals. l
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HETA unveils processing plant after
major investment bags an online bargain
Humberside Engineering Training Association has taken delivery of a new processor
plant that promises to make a big difference to facilities for learners and employers.
The plant, which has now been assembled at
HETA’s Hull HQ, will become operational in
the coming months.
The purchase was the result of an internet
search by HETA, which found the plant in
Sydney. It was checked by a former HETA
employee who now lives in Australia.
Matt Gardner, HETA operations manager,
said: “It had been used as a pilot rig for

New process plant in place at HETA’s headquarters in Hull

Untitled-1 1

distilling chemicals but even though it was
effectively brand new and had only been used
for testing with water it was found to be
surplus to requirements. Even with the cost of
transporting it to Hull in four containers it
cost us a lot less than a new one.”
The plant can already be used for some
training, and apprentices will work on getting
it ready for operation, running water rather
than chemicals.
Adult delegates started to return to HETA’s
sites in Hull, Grimsby and Scunthorpe from
the beginning of June and apprentices
resumed practical training from June 15 after
Covid-safe measures were put in place.
Iain Elliott, HETA chief executive, said: “We
introduced a rota system for staff and
extended that to learners to enable them to

return. They go into the workshops for the
practical sessions but they are able to learn
the theory by working online at home.
“We have been receiving the latest
information from the Government and
from GTA England, which brings together
other group training associations, and we
have been sharing that with our clients in
industry to help them take the necessary
steps in their own businesses.” l

For more information about HETA and
how we can help you, please call
01482 826635 or visit www.heta.co.uk

17/06/2020 18:37

Q&A

With Scott Stone
of Hull-based
golf simulator
experience
company PlayPro

What’s your professional background and what made you decide to set up
PlayPro?
We actually had no previous experience of running a business. I was a production manager
of a document scanning company and Jimmy was a project leader at Siemens. So it wasn’t
a pre-planned thing. We had been friends since school and were losing touch slightly so we
decided to have a catch-up at a local driving range.
Having a drink afterwards we saw a shipping container and thought it would be good if
we could put a golf simulator in something similar, so we could practise all the time and
charge our mates to use it! The idea just grew from there, really.
How did you develop the systems used in your simulators?
The systems and software are either imported from the US or developed by computer
programmers here in the UK. We had no experience in software development so we
thought it would be best to outsource to the experts! We have been learning as we have
progressed, and we now know what works and what doesn’t.
There are a lot of options out there, and it is about choosing the best systems for our
clients, which I believe we have done.
What kind of customers do you have – is it mainly corporate events or a broader
mix? It’s not just for golf buffs, is it?
We have a wide range of customers. Our main audience is corporate events and
exhibitions, but we have also worked with Premier League football clubs and Super League
rugby clubs. We are often hired for team-building events and even set up at weddings and
rock festivals, so we are very versatile!
The best thing about it is that it is suitable for all abilities and ages. We run different
competitions to suit everyone, so everyone has the chance to win a coveted PlayPro trophy.
Before the pandemic hit, how many events did you organise a year?
The pandemic came at a bad time for us, as it did for many others; we had survived our
first year and found our place within the market. Our second year was about pushing it
to the next level and building momentum and we were well above our targets for 2020.
We already had 15 events booked in for the year, including two events at Silverstone and
others at well-known global organisations. This was just in the first quarter of the year so I
believe we would have been doing around 40 events this year.
Covid-19 has been devastating for the events and hospitality sector – how has it
been for you during lockdown and what plans do you have for starting up again?
Yes, it’s been very tough. Our industry ground to a massive halt. Pretty much everything
was cancelled so to have all of these events planned and hotels booked, to then be
suddenly cancelled was difficult to deal with at first. There is still a lot of uncertainty in
our sector so we are still in limbo, but we have been putting things in place so that we are
ready to go as soon as we get back to some sort of normality.
The hardest part has been having to work from home with my wife doing the same and
our five-year-old boy running around! It’s been a madhouse, but lots of people are in the
same boat.
We have been using our social media channels to keep growing our brand awareness
and have been in touch with our clients to check on how they are doing. We have also
implemented new safety measures for future events.
If businesses need some entertainment for their staff returning to the office or to attract
their customers back, we will be ready to go!
Email: info@playproltd.co.uk
Web: www.playproltd.co.uk

Post Office scandal:
lawyers begin gathering
evidence in bid to have
convictions overturned
The lawyer representing former
subpostmasters seeking to overturn
convictions at the Court of Appeal says
they are entering a “crucial two months”
of evidence-gathering to highlight how
accounting discrepancies were caused by a
faulty IT system.
Neil Hudgell, of Hudgell Solicitors, says
his legal team has now been granted a
representation order by the Court of Appeal,
a move that has initiated an eight-week
timeframe to set out the grounds for each
appeal.
The Post Office has identified about 900
cases where subpostmasters could have been
wrongly prosecuted for crimes, including theft
and false accounting, as a result of errors in its
Horizon IT system.
As yet, only 47 cases have been sent to the
Court of Appeal by the Criminal Cases Review
Commission (CCRC) to consider potential
miscarriages of justice.
Mr Hudgell is representing 25 of those former
subpostmasters, and is also challenging a
number of decisions by the CCRC not to refer
cases to appeal on behalf of other clients.
“We have been working closely with counsel
since cases were referred to advance these
appeals as quickly as possible,” said Mr
Hudgell. “There is a lot of evidence to be
gathered and, of course, as many of these
cases date back a significant number of years,
that could prove challenging with regards to
documentation.”
Mr Hudgell has welcomed recent media
coverage of the scandal, and increased
pressure from campaigners and MPs who are
calling for a public inquiry and for senior Post
Office figures to face further investigation.
“Finally the scale and huge injustice of this
scandal is staring to be recognised,” said Mr
Hudgell. “We have to remember that this is
an injustice which cost many hard-working,
community-serving individuals so much –
livelihoods, reputations, liberty and lives.
He urged other former subpostmasters who
were wrongfully convicted or coerced into
guilty pleas to come forward. “Until recently,
the people who were prosecuted were
persuaded that they had been in the wrong
and that they had no grounds to challenge
that from. The situation has now changed and
if you have suffered injustice and not sought
to challenge it, the time to do so is now.” l

bw-magazine.co.uk

09

“Are you working with the most efficient,
productive, and cost-effective solution to
get your business back-on-track?”
As we start returning to work and to
the ‘new’ normality, it’s worth taking
a moment to evaluate your current
telephone system!
Whether you will be continuing to work from
alternative locations [Home], the office, or both,
Cobus can provide you with a no-obligation
audit of your current set-up.
The COVID-19 Lockdown has identified an
increased need for collaboration, seamless

applications, and connectivity by using your
current mobile device to allow professional call
handling. This solution known as ‘Hosted/VoIP’
enables your team to work remotely while still
being part of the same telephone system so
your customers do not know any difference.
The installation onto your mobile and
laptop devices means the whole organisation
can interact with each other from simple call
transfer to video/conference, instant messaging,
screen sharing, presence, and much more, …
meaning it’s business as usual, just better.
Increased productivity by utilising new
features and creating improved efficiency can
be expected, and will be seen, across all areas
of the business operation. Prices start from just
£7.49 per user, per month, with no upfront cost

[based on a minimum contract term] and with
the Cobus ‘lowest price promise’ we guarantee
you the best price.
The Cobus Communications Group was
established in 1991 and is a multi-awardwinning business that prides itself on delivering
the right solution at a competitive price.

Established Since 1991
If you would like to further discuss
the benefits of moving to a Hosted/
VoIP solution, or any other telephony
requirements, then please contact our
dedicated team on 01482 225666
sales@cobus.co.uk
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ENTREPRENEUR

The Fitbit
for the mind
Moodbeam aims to transform the way we think
about our feelings – and it couldn’t have come at a
better time. Its creator, Christina Colmer McHugh,
tells Sam Hawcroft more about the unique wearable
device…

M

ental health issues affect one in four
people at some point in their lives, and the
problems of loneliness, depression, anxiety
and stress loomed large in our society well
before the coronavirus came along. But now,
experts are warning of a worldwide crisis
as millions more are pushed to the brink by
money worries, enforced isolation and doomladen rolling news. There has never been a
better time to talk about our mental health.
Moodbeam, the brainchild of former
journalist Christina Colmer McHugh, is a
small piece of wearable tech with a big
ambition – to open up this conversation and
make the world a happier place. Like many
entrepreneurs’ inventions, it was born out of a
desire to find a solution to a real-life problem.
It all started four years ago, when
Christina’s eldest daughter, then aged seven,
came home from school one day and burst

into tears. “She told me that she was having
an awful time at school,” says Christina. “I
didn’t spot that at all. I thought we were the
family that spoke about everything. I thought
I’d see the signs. We did all the usual things
– we spoke to the school, which was very
supportive, and the local community rallied
round and she settled back down again, but
I was constantly on high alert, thinking, is
she going to be OK, what’s going to happen
today?”
Christina realised that what she needed was
something that would help her keep track
of how her daughter was feeling, something
that would maintain a connection when she
couldn’t be with her. She did a bit of research
and found all sorts of self-help groups, and
apps for mindfulness and keeping diaries, but
Christina knew these weren’t really what she
was driving at. “What if she had something

bw-magazine.co.uk
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on her during the day that she could press –
to represent how she felt at the time?” she
thought.
What she had in mind was some sort of
gadget. And who better to approach than
Mr Gadget himself, the man who founded
the Gadget Shop, and also co-founded the
Red5 chain of stores. As ever in business,
connections are everything – and it was
while she was filling in an application form
to join FEO (For Entrepreneurs Only) Ignition
in Hull that a friend suggested she run her
idea past her husband, Jonathan Elvidge,
who helped run the start-up programme.
“I was thinking he would just say, ‘Oh,
that’s been done a million times over,’”
says Christina, “but he said, ‘No, I’ve never
heard of anything like this – I’d really like to
explore it.’”
Jonathan pointed her in the direction of
Hull’s tech hub, C4DI, and in August 2016,
she and Jonathan founded the Moodbeam
company, beginning the long journey from
vague idea to hundreds of self-funded
prototypes. “I suppose ignorance is bliss,”
says Christina. “In my naivety, I didn’t quite
appreciate what was involved in trying to
create a piece of hardware and software

‘‘

“We wanted it to
be as simple to use
as possible.”

all at the same time.” After about a year
of trialling various designs, they settled
on a key fob with two buttons – one that
you pressed to record a negative emotion,
and the other to record a positive feeling.
Over the next 18 months they continued
testing it, moving from Christina’s original
parent-child model to adolescent mental
health services and adults with anxiety and
depression – indeed, anyone who wanted
to better understand what triggered their
feelings.
Armed with a wealth of testimonials and
anecdotal evidence, Christina and Jonathan
approached a health tech fund under the
Northern Powerhouse Investment Fund
(NPIF). “They asked us, what’s your business
case? So, we looked at each other and
said, ‘It’s never been about the money. We
understand why you want to have a bit of
a backbone to this, but the minute that you
start jabbing your finger under a figure,
the passion’s gone. We really just want to
change lives and try to make this happen.’”
This approach paid off – and they
received a grant of £200,000 that allowed
them to put the solution into production.
Through Jonathan’s contacts, they sourced

a manufacturer in the Far East – and this
is where a crucial design decision was
made. At first, they hadn’t considered a
wrist-worn band, because they believed
people would want it to be discreet – that
they weren’t quite ready to shout about
positive mental health. But when they saw
the manufacturer’s prototype wristband
(bearing in mind the original Moodbeam
concept had five mood buttons), they
realised their two-button design would
work as wearable tech. After a lengthy
period of development and work on
compliance, 5,000 Moodbeam One units
finally arrived in Britain last autumn – with
about 1,100 already pre-ordered.
They had also engaged with one of
C4DI’s other major success stories – Sauce,
which we featured in the spring 2020
issue of BW – to develop the Moodbeam
app, the mobile platform that would
collect and analyse all the data from the
device. “Sauce worked in tandem with
the hardware company to make sure the
app did everything we wanted it to do,”
says Christina. “It would have been easy
to bring every piece of technology into it,
but we wanted it to be as simple to use as

bw-magazine.co.uk
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‘‘

“I didn’t quite appreciate what was involved in trying to create a piece of hardware and software all at the
same time.”

possible. And they’ve created an app that is
so simple that seven to 97-year-olds can use
it. It has the ability to set prompts, rather
like an alarm clock. You set five of those a
day and it vibrates on your arm to remind
you to press it, or if there’s a trigger point.
You can also add notes and journal entries
within the app. We were already quite close
to Sauce and really respected the work they
did, but because they were literally just
down the corridor, we were able to just nip
in and out and set up meetings.”
Christina and Jonathan had already
started numerous conversations within
education and the health service, but one
area stood out – workplace well-being.
Even only a few years ago this wasn’t
a widely accepted concept. “I think
historically HR has been quite nervous
of having something in place that could
potentially make them accountable,” says
Christina. “But some of the really forwardthinking firms that we started to speak
to said, you know what, these would be
brilliant. They realised they would empower
the user – the employee – and at the same
time allow managers to support them
if they reached out, rather than it being
a big brother mentality. If someone was
struggling, the data it produced could be
shared with a line manager, a buddy, or
someone on a peer programme.”
At the beginning of this year they
showcased Moodbeam at the CES
(Consumer Electronics Show) in Las Vegas,
which led them to realise there was a
global, not just domestic, appetite for what
they were doing. They worked hard to
make the device affordable and accessible,
and as such it’s available to consumers
at £49.95 – but at a discounted rate for
employers that buy in bulk.
Moodbeam, which also monitors sleep
patterns – another good measure of
someone’s psychological state – has been
described as a Fitbit for the mind. Part
of its ingenuity lies in the fact that the
user is an active, not passive, participant
in monitoring their own daily emotions.
If they don’t push its buttons, it doesn’t
work. It empowers people to begin that

conversation – and, even more crucially
right now, it allows them to share how
they are feeling with someone else. As the
Covid-19 statement on its website says,
“Being able to look at and talk about the
highs and lows with someone from afar is
everything right now, so we’d encourage
you to make Moodbeam a part of your
daily lives so that you can equip you and
your loved ones with the gift of care,
connection and conversation.”
“It was originally designed to be a
conversation starter and it’s still designed to
be a conversation starter,” adds Christina.
“And I think where all of those other
amazing bands fall down is that they all
rely on biometrics. And if you’re relying on
biometrics, you’re not relying on yourself.
And the biggest piece of this is the selfreporting, the ability to become self-aware.”
The company has grown to a team of
seven, including chief medical officer Dr
Bruce Charlesworth, software lead Guy
Wallace, and Ian Braid, their ambassador
for sports and well-being. All of them
have, of course, been adapting to working
from home in the past three months after
Covid-19 hit – and Christina has found
herself busier than ever.
While she could never have imagined
a few years ago where her idea would

‘‘

“The biggest
piece of this is the
ability to become
self-aware.”

take her, she feels as though she has been
waiting for this moment for a long time.
“I’ve managed teams and fire-fought our
way out of PR crises for other people. I
think this was a natural next step for me,
but it would certainly have taken me a
lot longer if I didn’t surround myself by
the right people. From day one, C4DI has
been amazing and hugely instrumental
in opening doors. I now run one of the
FEO Ignition sessions because I truly feel
passionate about giving something back.”
Covid-19 would seem to have come just
at the right time for Moodbeam, but, as
Christina points out, there have been four
years of hard graft, “and it’s only perfect
timing if you actually execute”. And they’ve
responded to the pandemic by starting a
giveaway programme – for every 10 bands
sold via the website they will give one free
to someone vulnerable in the community.
“We asked the community to come
forward and nominate somebody to get a
free Moodbeam One, and I think people
saw us for what we were, which is that it’s
not about money-making and ambulancechasing – it’s about helping and supporting
right now. We would love to create and
support a fund someday that really will help
people in every country of the world, all
being well.” l
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“It was originally designed to be a
conversation starter and it’s still designed to
be a conversation starter.”
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Q&A

For more than 20 years, Sirius has been helping to create jobs in Hull
and the East Riding on a not-for-profit basis through the provision of
loans, advice and ongoing support. Over the period some 4,000 jobs
and 700-plus businesses have been created, with a thriving network of
hundreds of members. BW Magazine met CEO Alan Gordon-Freeman to
find out more…

So, Alan, what can Sirius do to help me start up a new
business?
Our business advisers are well-qualified to help, but most of all,
they are very experienced. I have been a business adviser for more
than 30 years, and our senior adviser, Colin Hanslip, has a wealth
of start-up experience gained through Barclays Bank, Business
Link and HABAC, the now defunct enterprise agency in Hull…
and we’re definitely ‘knocking on a bit’, so tend to have seen it all
before! We both genuinely care for our clients, and really want
them to succeed. We understand the importance the enterprise
is to our client – it is their living, after all, so should be taken
seriously. it’s great when you can stand back and see some of the
success stories we have helped along the way, and also see the
employment opportunities some of them have created.
How do I apply for a loan for my business?
If you are thinking of setting up as self-employed, or even starting
up a new business, we will work with you to ensure that you are
fully aware of the risks and rewards that it can bring. We will help
you create a business plan, understand your marketing and finance
obligations, and how to attract funding. If you are an existing

business looking to expand, we will help you put a strategy
together, and work with you to ensure that your growth plan will
be successful. We have our own business loan fund, so when we
and the client are both satisfied that the business plan will be a
success, we can apply through our own loan panel for the funding.
We will also help to negotiate traditional funding from banks, and
try to obtain any relevant grant funding that may be available.
What support can you give my business?
Apart from helping you to start up, we also offer free training
workshops for bookkeeping and marketing (we hope to add
social media marketing soon), and we will continue to offer free
mentoring support for as long as the business wants us to. Some
businesses we helped 20 years ago still contact us for general
information and advice, or sometimes just to check in and get
an opinion on an idea or product, etc. Along the way, we have
made some great friends, many of whom are doing very well! The
fact that Sirius can offer this free service to local tradesmen and
businesses is due to sponsorship. There are many great corporation
tax incentives, and marketing opportunities for those who sponsor
us. To find out more, please get in touch. l

Guiding You Towards a Brighter Future

Sirius is a BIS registered Enterprise Agency, and also a fully
accredited member of ‘Responsible Finance’.
Whether starting up or growing your business, make Sirius
your first ‘port of call’, and take advantage of their expertise.
• Free Business Start-Up support, Advice, & Planning
• Funding For Business Start-Ups & Growing Businesses
• On-Going Free Business Support, Networking and
Mentoring

Call 01482 890146 for your initial meeting

www.sirius-hull.co.uk
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Chalk
of the
town
During lockdown, Cock of the Walk hit the headlines for making
much-needed gowns for the NHS – but what’s not perhaps as well
known is that they’re one of our region’s few Savile Row-trained
bespoke tailors. Phil Ascough spoke to Gill Long as she prepared to
get back to the day job…

I

n a year of cancellations and postponements, two dates
should be forever ringed in the calendar at Cock of the
Walk.
The first is Friday, April 17, when Hull North MP Diana
Johnson made the introduction to Hull Royal Infirmary
that opened the door for the tiny tailoring firm to at last
provide the NHS with surgical gowns that were desperately
needed.
The second was Monday, June 1, when the resumption
of horse racing in Britain brought hope that Gill Long
and her expert team would soon be able to return to
the day job – applying Gill’s Savile Row skills to creating
the finery in demand by those who parade alongside the
thoroughbreds at courses from Beverley to Royal Ascot.
They don’t call it the Sport of Kings for nothing, and

even more exacting standards are required by clients
who want to make a memorable impact at such special
occasions as weddings, and various ceremonial events.
Cock of the Walk makes the official apparel for High
Sheriffs of the East Riding and is the first port of call for
outfits for new brethren at Trinity House, but the bread and
butter is the man, and occasionally woman, in the street
who has done well for themselves.
Gill said: “Our customer is the working-class northerner
done good. They want to mark success with a suit and they
want a tailor who makes them feel at ease. We have very
wealthy customers who work in London and are from a
northern background.”
After opening in Salford 10 years ago and then working
from a back room at Poorboy Boutique in Princes Quay,
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Gill has had her own shop in Hull for six
years, the only one of its kind in the north,
and definitely a hidden gem.
The company’s profile picked up as
a result of the NHS work, which was as
last-gasp as it gets. After persevering for
five weeks with the NHS procurement
maze, Gill was about to give up when a
business contact suggested she drop a note
to Diana Johnson and her Hull West and
Hessle counterpart Emma Hardy, who were
asking how local firms were coping with the
coronavirus impact.
By the time Gill was able to reopen, her
team had turned out nearly 3,000 surgical
gowns for staff in hospitals, care homes and
dental surgeries. Hull East MP Karl Turner
joined his colleagues in sending a heartfelt
letter of thanks and congratulations: “Your
initiative, hard work and commitment
was one of the highlights of the amazing
community response we have seen in Hull.”
Gill said: “It was clear early in March that
work was slowing down so I punted the idea
on social media that this country still has a

pretty good textiles industry and we could
have a go at making what was needed.
“It was so frustrating because it seemed
nobody wanted to know. We were about
to call it a day and go back to pottering,
waiting for the time when we could start
doing fittings again. The introduction to
Diana changed all that!”
However fetching the nation might find
that NHS blue, there’s no future in the
factory mentality that the pocket-size Cock
of the Walk team had to adopt for a job
which, while spectacularly successful, was
still no more than a fun one-off.
But what the NHS projects did was
showcase the expertise of Gill’s international
workforce, coupled with a commitment
to hard work and the organisational skills
that enabled them to deliver under intense
pressure.
Gill moved to Hull with her family from
Leigh in 1988. She studied at St Mary’s
College and then Hull College before doing a
degree in fashion construction at Rochester:
“Far enough out of London to make it a

bit more affordable but close enough to go
there for inspiration.”
She wrote letters to Savile Row tailors,
rang them up and knocked on their doors,
becoming a coat-making apprentice with
Gieves & Hawkes and bringing her skills back
north to lead a team of eight from quarters
in Grimston Street which are cramped and
full of character.
Malgorzata is a bespoke trouser maker
from Poland. Natalja from Latvia is a semibespoke trouser maker. Katerina, also from
Latvia, is a semi-bespoke coat maker. Luke
from Bilton Grange graduated from Hull
College with a first in fashion and is training
as an undercutter, serving under Gill, a
bespoke coat maker and master tailor.
Fiona, from Hull, is a fashion student at
Sheffield Hallam and is the summer and
Christmas apprentice. Ji Soo from South
Korea lives with her family in Hull and is the
Saturday girl. Jorge, an undercutter from
Spain, is leaving for Denmark but the hope is
he will work freelance, looking after some of
the European clients.
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‘‘

“We all come from a highly
trained background and
we make everything on our
premises, we don’t use a
factory.”
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Gill said: “We have learned a lot from looking at the rest of the world as their
lockdowns ended. There’s a big tailoring market in Italy, Spain and France and we have
seen some good practice, which we follow, and some not so good, which we don’t. We
gain confidence when we see that people in those countries are managing to make it
work.”
The nature of the business is such that Cock of the Walk doesn’t have to make many
changes.
Gill said: “For fittings people have to wear masks and use hand sanitiser but we don’t
engage face to face, we speak through the reflection of the mirror while the fittings are
going on. The room is fully ventilated and we limit each outfit fitting to 15 minutes.
“A lot of the things our industry has been doing for hundreds of years seem to be
the solutions to the current problems. We don’t have a shop full of people working side
by side, nothing is mass-produced and we don’t share tools. Everybody has their own
machine which is their responsibility. We don’t have people trying on different clothes.
One garment is for one customer.
“We don’t have to quarantine clothing. In Spain tailors have been steaming clothes
after a fitting and we can do that here because we have multiple irons. Fittings are by
appointment only anyway and for most of the week they are for one person, but we allow
couples in on a Friday and Saturday. Sometimes we have queues with wedding groups,
families coming in for measuring, but with all the postponements I don’t think we’ll see
much of that this year.”
The future is about gradual and modest expansion, with Gill planning the resumption
soon of monthly visits to her Savile Row office and to Manchester, where rising demand
has encouraged thoughts of opening an office, showroom or second workshop. The
business will also revisit plans to expand its offer of more affordable products, such as nice
casual trousers and jackets.
Gill said: “We adapt the block but it’s still made by hand, by us as quality cheaper
products. We wanted to get them out in April for the new Bond film because there’s a lot
of casual tailoring in that, but the film was postponed so we’ll aim to be ready when it
finally comes out.”
International orders come from the Caribbean, the Czech Republic, Denmark, Dubai,
Ireland, Norway, Qatar and Switzerland, but Brexit casts a shadow of uncertainty over
many aspects of the business.
Gill said: “It’s difficult because we still don’t know what will happen but we have to rely
on the Made in Britain reputation still having the same cachet.
“We began to stockpile materials and were proven right by the virus. Much of the stock
is European, from Portugal, Spain, Poland, Romania, Italy and a lot of the threads are
German.
“The wool isn’t a problem, from Yorkshire and Scotland, but with the pieces which
go inside the suit the UK has not been supporting its own industry. Buttons come from
Nottingham, shirt cloth from Lancashire but things like shoulder pads, canvas, horse hair,
wadding and pocketing are all from central or eastern Europe where there are a lot of
tailors. There’s a respect for artisanship in Europe which is not easy to find in the UK.”
Gill’s concerns also extend to availability of staff, with the hope that the frantic search
for sewing skills for PPE will encourage the government to tackle that skills gap.
She said: “We are committed to training local people but I worry about us being able to
hire skilled hands. We all come from a highly trained background and we make everything
on our premises, we don’t use a factory.
“Doing the work for the NHS made us realise that it’s a good job these skills still exist
in this format because we were able to help the NHS in a way that people who sell suits
can’t. We demonstrated the clear value of these skills and we need to keep people trained
and employed.”
“When lockdown happened everything just paused but we’ve got a full rail of work.
The weddings have gone on the back burner – a lot of people have come off their diets
and are happy to not come in for a fitting for a while but we’ll catch up with them in time.
“We’ve had a few inquiries as a result of the media coverage, taking video calls to get
an idea of people’s tastes and minimise the amount of face to face contact, and a lot of
our existing customers have been standing by us. We’ve had a lot of people asking when
they can come back.” l
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FITNESS GOALS
FOR LIFE,
HEALTH FEATURE

not just lockdown
Phil Ascough talks to the coach whose
distance-learning sessions were popular
even before the pandemic hit – now they
are being taken up by major employers
across our region…

Something had to give. Craig Lane was
working a 40-hour week topped up with
four or five hours of coaching, three hours
of volunteering and up to 15 hours of
training when the lockdown landed.
The restrictions brought furlough from
his main job, the closure of David Lloyd
Hull which he uses for sessions with
private clients, and a government-imposed
maximum of an hour of exercise every day.
Thankfully, a big chunk of Craig’s
business was already online, with distance
coaching sessions for clients around the
world. Now there’s more of that, and Craig
has added other remote services for people
who want a short-term fitness solution.
It’s easy to image a summertime version
of the January joggers, flaunting their
Christmas box sports kit as people emerge
from isolation, determined to work off all
that panic-bought pasta, but there are signs
of staying power.
Craig said: “I brought my treadmill out of
storage and a few other bits and pieces but
I just had to get out of the house so I went
for a run on the old railway track and it was
a hive of activity.
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‘‘

“If anything, I believe this
whole experience has
triggered a fitness frenzy!”

“Then I decided to support my favourite
bike shop and buy a few vouchers and they
told me they’ve never been so busy with
people taking in old bikes and getting bits
replaced and repaired. If anything, I believe
this whole experience has triggered a fitness
frenzy!”
Not that Craig is the sort to condemn the
fad fitness brigade. He used to be rather
rotund himself and admits he only changed
his ways because of illness. But his belief is
in taking small steps to success rather than
one leap, and it’s this approach that has
established him as an international triathlon
competitor and helped him build a business
that is in demand from major employers.
He said: “I coach very well-paid
executives and I found myself managing
their lifestyles more than their triathlon
training, so that got me thinking more
about high-performance humans.”
Craig’s background is one that is
becoming all too familiar. His dyslexia was
mistaken for incompetence at school and
not spotted until he had embarked on his
sports coaching and sports science degree
studies at the University of Hull.

By then he had completed one successful
career as a painter and decorator, good
enough to work for the Pipe & Glass
restaurant and owners of large farmhouses,
but not applying the same attention to
detail when it came to his own lifestyle.
He said: “Half the problem was working
so many hours, eating convenience foods
and drinking alcohol. I was 5ft 7in but
weighed 15-and-a-half stones. I had zero
level of fitness. The only time I ran was
to the fish and chip shop when it was
raining.”
In 2011 Craig was diagnosed with
Barrett’s disease, linked to gastroesophageal
reflux disease, and that changed his life.
He said: “It’s a lifestyle-related illness. I
was obese and I started looking at getting
healthier and how I could tackle Barrett’s.
I was put on medication which I didn’t like
so I started to watch my diet and exercise in
the gym.”
Craig lost five stones and progressed to
the first stage of his new career, completing
his first triathlon in 2012 and becoming
a regular in the Great Britain squad for
World and European Championships. He’s

waiting to hear the rearranged dates for
the overseas events but his introduction to
international competition in 2013 prompted
the launch of Humber Triathletes which,
with Craig as director, now has an adult
and junior membership of more than 100
operating across Hull and East Yorkshire
with a base at David Lloyd Hull and training
sessions on and around the Humber Bridge.
Coaching was a logical next step and led
to the launch of Coach Craig, which proved
attractive to corporate clients particularly
with its offer of biometric blood screening,
but which also presented the next major
obstacle.
Craig said: “I set it up halfway through
my university course and it was with
the mortgage in mind. It started to take
off last year. At first I was doing one-toone coaching and some distance online
coaching, with people coming on board
locally by word of mouth and athlete
networks, and around the world through
social media. There are athletes in South
America who I have never met but I still
coach them.”
Craig was asked to go to London as a
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freelance health assessor, working for a wellknown health insurance provider and some
big banks, but he could sense the work-life
balance tipping in the wrong direction and
with two young daughters, eight-year-old
Mollie and Leilou,12, he shifted the focus of
his business closer to home.
He said: “The money was good but
the travelling was not for me, so I started
pushing the business in the Yorkshire area.
I’d been going to London about 16 days
a month and some were just single days,
getting up at 4am, driving so far to get a
train and then getting back at 10pm after a
day’s work.”
He’s still busy, but on his own terms.
Family fun is planned into his schedule and
is at the core of his business model.
He said: “Triathlon comes last after
family, work, sleep and food. People need
to recognise their problems so they can
make their lives better. My approach – this is
where I am different from other coaches – is
to start with a chat and to build triathlon
around life rather than life around triathlon.
This is where half the people go wrong.
“A consistent and healthy athlete is a
successful athlete. We use smart goals, bitesized goals, because that’s more effective

‘‘

“There are athletes in South
America who I have never
met but I still coach them.”

than setting unrealistic goals that are too far
out of reach.”
The corporate approach is the same
and has led to contracts with some major
employers across the Yorkshire and Humber
region.
Craig said: “It starts with a talk, taking
things on a whole, identifying daily stresses,
looking at meal planning, breaking the
routine to make things easier, then biometric
screening and making it a health and fitness
event.
“It’s an investment by a company in their
employees. It helps to reduce absenteeism
and presenteeism and increases productivity,
reduces losses and sick pay. I am still
coaching the high-performance athletes but
the bulk of my work is improving people’s
lives in one form or another, whether it’s
physical or mental.”
He takes inspiration from his own
childhood, his parents and his illness: “I
want to provide people with something I
didn’t have. I was a typical Star Wars kid and
watched cartoons and stuff. We played out
and rode our bikes but my parents worked
so hard that they didn’t have the time to
give me the opportunity of after-school
clubs and things like that. That’s why I

wasn’t a sporty child but it’s also where I got
my morals from. I saw them as grafters.
“My end goal was never to do triathlon,
it was solely to lose weight and reverse the
illness. I don’t think I would have done this
without the illness. That was certainly the
catalyst.”
Experienced in overcoming adversity, Craig
learned some key lessons from lockdown,
using his blog and social media to promote
his business more effectively and expanding
the services that he can deliver online.
He said: “I took on more online work,
sustainable coaching with people who are
training towards events in 2021. Others only
wanted short-term help so I devised dynamic
plans for them.
“The experience has given me confidence
that the business can survive in such difficult
times. A lot of my clients have lost 20% of
their income because of furlough but they
still see the value in what I’m giving them.
They don’t see it as a luxury item but as
a necessity which helps their health and
wellbeing. The runners on the railway track
are evidence of the potential – I’ve struggled
all this time to get people up and going and
now everybody is trying to get the Duke of
Edinburgh Award!” l
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Focused on the future.
Tel. 01482 219 325
informedfinancialplanning.co.uk

Informed Financial
Planning are easing
the nerves of
investors during
challenging times.

The ongoing Coronavirus crisis and the effect
it has had on markets has unsurprisingly
made some investors a little nervous. As
award-winning, independent and Chartered
financial advisers, we can hopefully put your
mind at ease with our wealth of experience in
financial planning and investing. Here are the
core beliefs that we have been reminding our
clients of lately:
Emergency fund
Ensure that you have sufficient cash reserves
to cover unforeseen emergencies and to avoid
selling investments at a bad time.
Only invest for the long term
Time is a great reducer of risk. By long term,
we normally mean a minimum of five years.
Historically, this has generally been a sufficient
time scale to weather any storms.
Stay invested
If you have sufficient cash reserves and have
invested for the long term, you shouldn’t need
to surrender investments when markets are
low. No-one can reliably guess what markets
will do in the short term and the recovery
often comes very quickly meaning that if you
are out of the market, you will have failed to
capture those gains. We have spoken to many
of our clients in recent weeks to remind them
of this. Their patience has been rewarded in as
much as within two months of suffering a big
reduction in values, portfolios were broadly
back to where they had been twelve months
previously. Remember “it’s time in the market
not timing the market” that leads to good
investment performance.

Remember what you are trying to achieve
Focus on your objectives. For example, if your
plan is to retire in fifteen years time, try not to
worry too much about the ups and downs of
your investments.
Diversify
This is another effective tool in reducing risk.
Make sure you have a broad spread of asset
classes (shares, bonds, cash etc), that you are
exposed to markets other than the UK and
that you have exposure to a number of fund
management groups. In other words “don’t
put all your eggs in one basket”.
Rebalance regularly
As time goes by, your portfolio can get out
of balance. For instance, if shares go up and
bonds go down, you will now be holding
an investment that is riskier than you had
intended. Over the long term, rebalancing
improves returns as well as reducing risk.
Review your plan
In addition to rebalancing, you should review
your financial plan on a regular basis. We
meet regularly with our clients not only to
review investment performance but, more
importantly, to discuss any changes to
circumstances, objectives etc. We can then
tweak the plan to align it with any changes.
Take advice
An impartial view is invaluable when making
big financial decisions and planning for
the future. If you are considering investing
then please contact us to arrange a free, no
obligation chat to see if we can help. l
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‘We’re just grateful
for the special
times we had with
David and Jo’
Friends, family and colleagues have paid tribute to a father and daughter
who had a great influence on public, business and charity communities across
Hull and East Yorkshire but who lost their lives to Covid-19 within days of
each other. By Phil Ascough.

D

avid Whincup and Joanne Rennison
were both directors of Educare Nursery
in Beverley and were widely known for
their activities in many other sectors. David
worked as a director for the Red Cross
and prior to that he served the Hull and
Humberside police forces for more than 30
years. Jo pursued a career in hotel events
management before becoming Red Cross
fundraising manager.
David’s charity work raised thousands
of pounds for deserving causes in Hull and
East Yorkshire. Following in his footsteps,
David’s grandchildren have now set up a

JustGiving page in their grandfather’s and
aunt’s memory to raise money for the Hull,
Beverley Borough and Holderness Branch
of the MS Society – smashing their initial
target of £500 in no time and now well
past £4,000.
Jo was diagnosed with multiple sclerosis
when she was 30 and the MS Society has
always been a focus of their fundraising.
David also supported many other charities
as a founder member of Haltemprice Lions
Club in 1973, serving as president four
times and as secretary for a long period.
He also served as vice-president and

chairman of Haltemprice and Howden
Conservative Association, and MP David
Davis led the tributes.
He said: “David was the kindest, most
thoughtful, and utterly decent man I
have ever had the privilege to meet. He
had a fantastic commitment to selfless
public service, not least when serving as
chairman of the Haltemprice and Howden
Conservatives. We shall all miss him
greatly.”
David, who would have been 80 on May
8, and Jo, who was 52, lived in Cottingham
with Margaret – David’s wife and Jo’s
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mother – and Jo’s daughter Alice, a law
student.
David’s funeral took place on Monday,
April 27, at Haltemprice Crematorium and
was attended by close family only with
many more following the proceedings
online. Stuart Hickson, a police colleague
of David’s, noted: “I know that in normal
circumstances this building would have
been full because David touched so many
lives.”
After leaving school in 1956 David joined
the Hull City Police Cadets, becoming a PC
three years later and embarking on a career
that included roles as a detective and as
an inspector in discipline and complaints
on his way to the rank of superintendent
in charge at Tower Grange police station
and then at the head of the force HR
department.
He organised activities including police
balls and band concerts and he served as
treasurer of the Police Sports Club from
1977 until he retired from the force in
1990.
David’s fundraising skills were to the
fore when he worked as director of British
Red Cross in the Hull area until 1999, and

‘He was the man who inspired me to set up BW’
When I received an email from Phil
Ascough informing me that David Whincup
and his daughter Joanne had passed
away with Covid-19, I was saddened and
shocked to hear the news.
David and I first crossed paths back
in 2012, when I worked on Business
Intelligence magazine. Little did I know
then that this great man would be the one
who would be so instrumental in shaping
my future.
David and I spoke a few times between
2012 and 2016 and, just before I launched
BusinessWorks in April 2018, he invited me
to visit him at his home, keen to discuss my
plans. I told him it was a massive step for
me to launch a new business at the age of
55, as I’d always had the security of being
employed and a set wage coming in every
month.

I said, “I’m not quite sure if I should be
doing this at my age.” David looked at
me and smiled, and replied, “Young lady,
let me tell you a story – at the age of 50, I
retired from the police force and set up my
business at the age of 58. That was more
than 20 years ago and I’m still going, so
there’s no reason why you can’t do it – you
have the knowledge and experience to
make this work.”
He was so lovely and, looking back, I’ve
always acknowledged that he was the one
who inspired me to set up my business,
and he supported me along the way by
profiling his business, Educare Nursery in
Beverley.
He and his wife Margaret attended one
of my events at Hull’s Double Tree by Hilton
Hotel and I’m so pleased that he was there
when, in my opening speech, I mentioned

how inspirational and instrumental he had
been in encouraging me to take up the
challenge of launching BW.
He was such an amazing man and I was
extremely fond of him; he was very kind
and a true gentleman. I had the utmost
respect for him in every way – his values,
the way he spoke about his family, whom
he cared for and loved very much, his
charity work and everything he achieved
in life.
I’m so sad that I didn’t get to see him
before coronavirus hit us all, but he was
my hero and I suspect many others feel
the same. My thoughts and deepest
sympathies are with Margaret and her
family, and I’m going to miss David very
much.
by Helen Gowland
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David and
Margaret with
daughters
(from left) Vicki,
Jo and Al
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‘‘

“He will be deeply missed but the nursery will continue with all the plans which he developed with our
incredibly dedicated and amazing team.”

when the charity made the decision to
close its children’s nursery David saw an
opportunity to launch Educare as a family
business.
A commitment to training and
investment was at the heart of the
business as it expanded with extensions
to the building, an increase in the capacity
from 24 children to the current level of
about 150, and job creation from 12 posts
on opening day to about 35 now.
Vicki Morris, who was recently
appointed as nursery director, said:
“David was tremendously committed to
the nursery, striving to develop facilities,
resources and a positive and safe
environment for the children. He was
incredibly proud of the nursery and all its
achievements, always making sure staff
were recognised for their hard work and
dedication.
“He will be deeply missed but the
nursery will continue with all the plans

David and his daughter Jo Rennison.

which he developed with myself and our
incredibly dedicated and amazing team.”
David also organised many fundraising
dinners for Haltemprice Lions Club, and
his commitment helped to secure the
support of many other businesses and
prominent individuals as he attracted some
of the biggest names in sport.
The most recent in October 2019
featured former world heavyweight boxing
champion Frank Bruno. Other guest
speakers included Hull’s own Olympic
boxing champion Luke Campbell, Indian
cricket legend Farokh Engineer and former
England cricket captains Sir Ian Botham,
Graham Gooch and Chris Cowdrey.
Norma Tanikal, vice-president of
Haltemprice Lions, said: “David was a
very active Lion and was responsible for
the social events which raised thousands
of pounds for hospital equipment and
local charities. He was a very popular and
respected member of Haltemprice Lions

David and his wife Margaret.

and he will be sadly missed.”
David was known for his enormous
energy and dedication, always striving to
make a positive impact – but his proudest
achievement was his family.
Margaret and David had three
daughters, Vicki, Jo and Al, three
grandchildren Alex, Alice and Frankie and
a son-in-law, Paul.
Remembering their father fondly, Vicki
and Al described the admiration for their
remarkable father who always had a smile,
was full of energy, full of life, full of fun
and full of love for his family. They are
devastated by the impact that Covid-19
has had on families, but they are grateful
for the special times they shared with their
father and fun-loving sister Jo. l
To support the JustGiving appeal in
memory of David and Jo please visit:
www.justgiving.com/fundraising/inmemory-of-david-and-jo
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The next chapter in the We Love HU story
We are hugely excited to announce our
second build in the heart of Hull’s Fruit Market
During the lockdown, it was business as
usual for We Love HU as we adapted to
operating remotely.
Our serviced accommodation remained at
100% occupancy throughout, as we offered
it to key workers and front-line staff, and
we ensured the team stayed connected by
holding weekly meetings/briefings via video
calls.
Now planning permission has been
granted, we can now announce phase two
of the We Love HU story.
Rispin Pippin will be our second build in
Wellington Street, in the heart of Hull’s everexpanding Fruit Market quarter, and work is
due to start soon.
It will be a six-star serviced apartment
complex and will become available in under
12 months.

It’s a project that we are all super-excited
about, as we expand our little empire,
creating more jobs and helping to change
the face of the Fruit Market.
Shops are now starting to reopen here on
Humber Street, which is fantastic to see – our
incredible city will be booming once again.
By supporting local and choosing us, you
have made us the successful brand we could
only have dreamt of becoming. Much love to
you all, and stay safe!
To be continued... l

We would like to thank everyone
who has supported the We Love HU
family on our journey thus far.

Find us at booking.com,
Airbnb and TripAdvisor,
but you will always
get the best deals by
contacting Kenny or
Jules direct.

RETAIL AND HOSPITALITY
Assessing the impact of Covid-19.
Businesses up and down the country have
been adversely impacted by the coronavirus
outbreak, with virtually no sector immune
to the unprecedented levels of business
interruption. Some industries, however, have
been impacted greater than others, with the
long-term outlook also looking bleak.
The retail and hospitality industries were
already facing challenges due to changing
consumer preferences, the continued
transition to e-commerce, and escalating
operating costs. Covid-19, however, has
added to these challenges considerably.
As lockdown restrictions ease, hospitality
is one of the final sectors given the go-ahead
to re-open. While some establishments have
been able to transition to offering take-out
and delivery options, for the vast majority,

this simply cannot compare to a packed
venue during a busy weekend.
Pubs have already missed out on the
traditionally busy Easter period as well as
the two May Bank Holidays during which
the UK enjoyed the sunniest calendar month
on record, something which would have
ordinarily seen beer gardens and high streets
packed with revellers.
While pubs and restaurant owners across
the country will be keen to make the most
of the remaining summer months, the
reality may be a slow and staggered return
to normality as social distancing and low
consumer confidence bite.
With social distancing likely to remain for
some time, restrictions on the number of
customers a venue can accommodate could

make it unviable for smaller premises to
re-open.
If you are worried about how your pub,
bar, restaurant, or retail business is going
to survive the aftermath of Covid-19, you
should seek expert help and advice from a
licensed insolvency practitioner. They will
be able to talk you through your options,
allowing you to make an informed decision
when taking the next step. l

Begbies Traynor,
Suite 8B, Marina Court, Castle Street,
Hull, East Yorkshire, HU1 1TJ
T: 01482 483 060 E: hull@btguk.com
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CAN THE

HOSPITALITY
SECTOR

bounce back?
As pubs and restaurants begin to reopen, Phil Ascough reflects
on the tragedies and triumphs of lockdown and warns of tough
times ahead…
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o here we are, more than three months into lockdown,
dining in on the memories of dining out.
The last week of foodie freedom was an absolute delight
and, sadly, never to be repeated in quite the same way.
On the Saturday my wife Jayne and I paid one of our
most enjoyable visits to 1884 Wine & Tapas Bar.
On the Monday a crowd of us gathered at Furley &
Co for the last supper club before lockdown. Thursday
lunchtime was spent with Phil Withers at Artemis Greek
Taverna, where we all knew what was coming, but not
when. We’re in a similar situation now, albeit hopefully at
the other end of the catastrophe.
Perspective is all-important and the death from Covid-19
of Lawrance Dcruze, a very popular chef at Tapasya @

Marina, overshadowed everything else in the hospitality
sector. There may have been more fatalities that we don’t
yet know about, and the most painful aspect of the whole
episode is that treasured memories of wonderful people
have been swamped by the sheer weight of casualties.
Similarly, it’s likely to be some time, maybe months,
before we see the full impact on the restaurants, hotels,
pubs and café bars that have added to the quality and
character of Hull and the East Riding in recent years.
Don’t let anybody tell you that everything was rosy
before coronavirus came along. Place the blame wherever
you like – Brexit uncertainty and cost-cutting, austerity,
cut-price booze in supermarkets were all factors – but
understand that well-established food and beverage
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businesses have been on a tightrope for
three or four years and new arrivals have
taken a big gamble.
Not many will admit it but the
cancellation of this year’s Hull Fair triggered
a huge sigh of relief. There was a time
when the lull in pub and restaurant activity
imposed by the Walton Street spending
spree also signalled the last breather for the
sector before the build-up to Christmas.
Remember the days of rushing to book
the works do so you wouldn’t be stuck
with early November? Last year you could
have picked from most dates in December.
One seasoned licensee who runs one of the
busiest city centre pubs said the Christmas
rush moved later and later until 2019 when
it never really happened at all.
With the fair cancelled, the hope is that
people will have more money to spend on
going out, whether they do that in Hull Fair

week or save it for half-term or a cracking
Christmas.
There’s no doubt the industry needs it.
Those venues that do come through this
can count themselves fortunate whether
it’s because of wealthy backers, substantial
reserves or just good housekeeping. But
there’s still no guarantee they’ll be here in
the spring, because there are still tough
times ahead.
Reputation and pedigree is no guarantee
of survival. Take the examples of Willerby
Manor Hotel, and 1884 Wine & Tapas Bar.
The hotel was once renowned as the best
in the region. Former managing director
Derek Baugh turned it into a destination
venue for dining and functions, and wrote
about it in Memories of a Dorchester
Chef and Beyond. In the 1980s it was the
home of the Hull Press Ball. In 1992 Jayne
and I had our wedding reception there.

Also in the 1990s it was the venue for the
wonderful sporting lunch organised by the
Sailors Children’s Society, still the biggest
and best charity event in the region.
Both our kids went there for their school
proms, Matthew wearing a jacket for the
first time since day one in his junior school
blazer. Our last visit was nearly a year ago.
North Sea Ferries did a fair bit of business
with Willerby Manor and, after Derek
moved on, with his new venture, the Manor
House at Walkington. Many of them were
hosted by Tony Farrell, a prominent figure
at the Ferries, whose death last summer
brought familiar faces back to Willerby.
Media reports suggest the owners were
swayed by a decent offer for the site and
decided to sell it for redevelopment rather
than endure the intensity of competing for
the function business that had become a
mainstay.
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The closure of 1884 Wine & Tapas Bar
highlights the vulnerability across the sector.
October this year would have been the 10th
anniversary of its opening as the Wilson,
café bar by day, fine dining at night and the
catalyst for so much exciting investment in
the Marina area.
Five years ago it reinvented itself as
the upmarket yet still laid-back speciality
restaurant serving the finest local and
imported authentic ingredients given
a tapas twist. Alongside the superb
seafood, succulent cuts of meat and array
of beautiful Mediterranean veg you’d
occasionally find parsnips, even sprouts, and
you’d find it worked beautifully.
Director and manager Deborah Spicer
and her team won a REYTA in their first
year, rode out the storm as high-profile
sister restaurants came and went and they
were in their strongest position for a couple

of years with the confidence of a growing
clientele and a dozen good events in the
diary – I know because I brought them in.
All I can put it down to is investor
fatigue; if the man with the money doesn’t
want to do it any more, the only thing on
the menu is toast.
The loss leaves a huge hole in the city
centre restaurant scene with the only
guarantee being one of more upheaval
to come. We’ll see how venues cope with
social distancing, remembering the ridicule
that was heaped on the plastic screens, not
unlike the Spinal Tap pods, used to protect
diners at one restaurant in Paris.
Closer to home, the Westwood
Restaurant led the way with its
announcement of a collaboration with
the Fox Group, a Hessle-based cleaning
company that has invested in Covid-19
fogging equipment and stood ready to

carry out a deep clean as opening day
approached.
Michele Barker, who runs the business
with her brother Matthew, told of the
difficulties around planning a return to work
with demand from diners but little firm
knowledge of what sort of timescales and
restrictions to expect.
Speaking in early June, she said: “We’re
in the same position as every other business
in our sector. We want to welcome diners
back and we’ve had calls from people who
want to book but above all we have to
make sure that everybody is safe.
“We will do whatever we need to do to
ensure we operate safely. At the moment
we don’t know what those requirements
will be but we do know when the time
is right we will have a deep clean of the
restaurant by a specialist team.
“There are all sort of reports about
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when restaurants will be able to open
and what social distancing will look like.
Nobody really knows but we are absolutely
certain about the importance of customer
confidence so we are working with
another local business to show everybody
we operate in a clean, safe environment.”
Parallel with all of this is the renewed
uncertainty of Brexit as the Government
resists the notion of an extension and, for
now anyway, appeared to be wedded to a
system of uncontrolled imports and tariffs
on exports. In theory that would appear to
add up to win-win for domestic end users
who could find themselves targeted by
overseas producers exploiting the opening
and by British producers whose export
prices will be artificially high. But it’s not
sustainable.
And then there’s the “mother of all
trade deals” with the United States. How
will a UK food and beverage sector that

has put so much hard work and investment
into provenance and traceability deal
with the threatened import of unlabelled
chlorinated chicken and hormone-reared
beef? And that’s before we even start on
fishing!
It’s entirely likely that having won the
confidence of customers over Covid-19
protection, restaurants will have to do it all
over again for food standards.
Many operators have confronted the
challenges head on with innovation
– Furleys was one of the first to offer
takeaways and Dan Poole, head chef
for three years at 1884 Wine & Tapas
Bar, made a mark with Provide Kitchen,
taking orders in advance and delivering
restaurant-quality dishes ready to reheat
to doorsteps across the region. At the
time of writing that’s looking like our first
supper club of the new normal, with Zoom
optional!

When the doors open properly we’ll be
back to Furleys to make up for the previous
supper club, which came on the day that
the Prime Minister advised people not to
visit pubs and restaurants. During the hour
that followed, cancellations reduced our
number from 30-odd to about 16.
We’ll also return to Artemis Greek
Taverna as a substitute for our Wine &
Tapas event that was planned for April,
and we’re looking forward to rearranging
the May booking at Rupert & Darwin.
Tanyalak, Thai House and Tapasya @
Marina are also high on the list.
We’ll see what else is around but the
hospitality industry has to be ready to play
its essential part in helping the recovery
from all of this by bringing people together
again and putting smiles on their faces as
they share fond memories of family, friends
and colleagues and approach life and the
new normal with fresh vigour. l
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Holiday Inn Express
Hull City Centre
80 Ferensway
Hull
HU2 8LN
01482 485700
www.hiexpress.com

Here at the Holiday
Inn Express in Hull’s
Ferensway, we
worked extremely
hard behind the
scenes to ensure
that we could
safely reopen on
July 4.

Hotels without guests are
no fun – we’re looking
forward to welcoming you
back.

As part of the IHG group, the Holiday Inn
Express is offering the IHG Clean Promise,
which will guarantee that each room has
been deep-cleaned and that high-touch
points are routinely disinfected. Every member
of staff has received training in these new
deep-cleaning measures.
To prevent the risk of cross-contamination,
we have removed bed throws, cushions, pads
and pens from each room.
As BW magazine went to press, we were
waiting to hear whether the two-metre rule
would be relaxed. If we move to the onemetre rule, this will allow us more flexibility
for guests to enjoy breakfast sittings in the
restaurant. We are aiming to offer ‘to-go
bags’, which will contain wrapped breakfast

food such as breakfast bars, peelable fruit,
sealed crackers, cheese, and wrapped
muffins.
We have also installed sanitising stations
in various places around the hotel, such as
outside lifts on each floors, at the reception
area, bar area and near the main entrance.
All staff will be wearing PPE including
masks, gloves and aprons, and these will also
be available for guests on request, along with
disinfectant wipes for guests’ peace of mind.
We are very much looking forward to
our new way of working and missed having
guests in the hotel over the past few months.
The hospitality trade without guests is no
fun. We need to shine again and do what we
do best! l
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OPINION - Creator Coach

Back in the ring
– logo vs avatar!
Is business a fight? If so, how about
letting someone else take the
blows for a while… your avatar,
writes Mal Williamson…
DJ producers know
they have entered
the charts when they
start getting abuse in
their socials. It is a sad
aspect of social media
that it enables lots of
easy finger-pointing,
bullying and downright hate. One agent
encourages all their clients to get avatars
because this helps their private selves cope
with any negative vibes. And, of course, DJs
have a different adopted name.
This detachment helps put our business
relationships into perspective, so we can
maintain a personal real life. And know the
difference.
Social media makes celebrities of us all.
People can know us in quite some detail
without us ever having met. Our likes and
dislikes, what makes us laugh and cry,
angry or sad – all these are part of a social
media mix. Authenticity is often advised
for businesses and entrepreneurs, isn’t it?
We are meant to share quite a lot to make
proper connections with customers.
“Business is about people,” said guru Tom
Peters. It is about relationships.
Celebrities tend to have lots of support
resources to cope with the stresses of
a virtual public life – agents, managers,
coaches, make-up, dressers… What can we
business folk learn from this expertise?
Lorraine Kelly won a court case against
HMRC last year – successfully arguing that
she was not Lorraine Kelly. Lorraine Kelly
on-the-telly is a different person. Therefore,
the contract with ITV requires a payment to
her agent. Which makes it tax-deductible.
She saved more than £1 million with this
strange reality of modern ID.
We are all on-the-telly now – it’s called
Zoom or FaceTime or Houseparty. We

hastily ready ourselves and our rooms to
look as best we can. Or worse – turn the
picture off? How do I buy from an empty
square? Show me at least an avatar.
Many industries are using video more and
more. The Chrome browser has an avatar
plug-in and iPads offer animated avatars.
Selling-wise, Facebook is developing its Live
Commerce feature which means we can
all do our own live shopping channel. We
can create Bitmoji avatars and put ourselves
inside the video game – or on this page.
How can we cope with
this – personally and in
business? If you are a
business figure you now
have an identify beyond
yourself. You are known
to people you do not know. You have
relationships that you are unaware of. And
these relationships are affecting your profit!
Customers and clients are making
judgments on your professionalism, your
personality and your presentation 24/7.
Before they get to your product, they are
engaged by the virtual cut-of-your-jib.
We expect salespeople to do this stuff – but
as directors, self-employed, accountants, HR
officers…? How do we be consistent online
with our mood, our style, our branding?
Perhaps it is time to have yourself an avatar.
It is similar, yet very different, from a logo.
An avatar will clearly show your values,
your difference in the marketplace, your
uniqueness, your motivations and your
ambitions.
Avatars are making their way into big
business too. Many already use them
internally to help identify their ideal
customer. And increasingly they adopt
avatars to talk to their customers. These
are fictional, which is fine. But how about
harnessing your own story?

Neurologically we read a face quicker and
more accurately than a logo. The logo will
identify your company, but an avatar starts
a conversation.
An avatar may not be a face at all. Perhaps
you are an animal? Or alien? Robot? Or a
face on your key product? Just remember
the avatar must work when small, in
a square or a circle, as well as larger
if answering your calls and messages
automatically.
The creation of avatars could also be a
useful workshop exploration as we return to
full communication. Who is reviewing your
online performance these past few months?
Agencies will happily spend all your
marketing cash on this, of course – but
there are many freebie ways to make them.
Simple ones are becoming integrated into
some of the social media platforms. Try
them out. Feel what it feels like over days or
weeks and be happy to change.
Appreciate the distance the avatar gives
you with its mental separation from work.
The dissociation means you may have a
different perception of your role, or the
potential of your business relationships. But
it is not abstracted like a logo. Your avatar
is your friend and you understand it. Your
customers and clients can also understand
it. People will connect with your avatar.
In the age of increasing virtual
communication your avatar is more
important than
your logo. l

Mal Williamson
creatorcoach@gmail.com or
07909 683534 for training & coaching
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ICONIC
DESIGN
Josh Sims talks to Paolo Pininfarina, chairman of Italian design company
Pininfarina.

T

hose who know the Pininfarina name may have been
surprised by the Italian design company’s output over
recent years. It has included yacht interiors for Wally, and
yacht exteriors for Princess, cabin concepts for Airbus, TVs
for Sharp, a sports utility bicycle, an ice cube for Chivas,
kitchens, cooking pots, jewellery, garden furniture and
pens made out of an alloy that allows it to write endlessly
without need for refill. It’s designed the new panoramic
train around the Swiss Alps.
Then there is the award-winning architecture: it’s
designed the air traffic control tower at Istanbul Airport,
and a residential tower in Brazil, among other projects. It’s
in the process of designing a resort for the Costa Del Sol.
The tempered glass frame that supports an integrated solar
power system and which won last year’s prestigious Red
Dot Award for Design Concept? Yes, that was a Pininfarinadesigned bus shelter, for the City of Miami.
“But then people forget that everything has to be
designed - this light, this pen, this car and yes, this
bus shelter,” counters the company’s chairman, Paolo
Pininfarina. “But design is not all about glamour. It’s about
finding that better way of making something work well. It’s
also about business. There are 700 people working here, so
we can’t be aristocratic about the work we do.”
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“Design is not all about
glamour. It’s about finding
that better way of making
something work well.”
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Still, one can’t imagine that Paolo
Pininfarina takes a bus often. After all,
Pininfarina is still best known as the coachbuilder and stylist behind most of Ferrari’s
output since the 1980s. It was Pininfarina
that also gave autophiles the likes of the
iconic likes of the Fiat 124 Spider Europa
Volumex, 1963 Chevrolet Corvette Rondi,
1987 Cadillac Allante, BMW’s Gran
Lusso Coupe and Maserati’s Quattroporte
Sport GT - among the 600 cars or so it has
designed.
“Of course I’d never say no to working
with Ferrari in the future. But times
change,” explains Paolo Pininfarina. “The
fact was that in the past the match was
good. Pininfarina was easy to understand
- it stood for cars, excellence, luxury. But
I’ve also always wanted to develop the
cachet it has into other areas. Cars will

always be part of the business. And as
cars become objects of desire - there will
always be people who think of cars that
way - they we’ll be part of providing that.
But there’s a lot of other things to design
too.”
It was Paolo Pininfarina who led the
company’s diversification. Established
by Paolo’s grandfather Battista ‘Pinin’
Farina 90 years ago this year, primarily
then working with Lancia, then taken
forward into a long working relationship
with Ferrari by his father, Paolo Pininfarina
presciently first suggested that the
company consider designing outside of the
automotive sector three decades ago.
It was a bold move, in part allowing
the company get back into the black after
accruing huge debts and ceasing its own
car production in 2011. Still saddled

with huge debt, this led to the company’s
acquisition at the end of 2015 by Indian
IT and engineering conglomerate Tech
Mahindra, albeit leaving Pininfarina with
autonomy. The shift from manufacturing to
design has not been easy, Paolo Pininfarina
concedes, but now it has the space and
the financing to make a design focus
really happen. And it’s happening fast. It’s
already in the top five of Italy’s design
companies by value of production.
Not that Pininfarina’s prescience has
abandoned its association with cars - it
has a project on the go with Ferrari now;
this year has also seen the unveiling of
both its concept car design for Karma,
a Californian luxury electric automaker,
and of the Battista, an electric super-car
from its own sustainable luxury car brand,
Automobili Pininfarina, made possible by
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Mahindra’s money. Pininfarina actually
launched an electric car proposal back in
2007, evidence that, as Paolo Pininfarina
stresses, you can be too early with an
idea just as much as you can be too late.
Rather, the company’s focus has
moved off the radar for many car fans, in
as much as it now lends its style eye to
manufacturers in the east - those which,
by some accounts, will dominate carmaking within a decade. Chinese makers
the likes of SGM, Foton, Changfeng,
JAC and Brilliance, may be about as
well known here as makers in Korea
and Vietnam, with whom Pininfarina is
also working. It’s at the Chinese maker
Chery that, this spring, Pininfarina found
its first ever chief creative officer, the
British car designer Kevin Rice.
“It’s strange but a lot of people don’t
know that Vietnam, for example, even
makes cars. But it’s a huge business,
catering to a market of millions of
people, and a market that’s coming
up,” Pininfarina notes. “Pininfarina has
always tried to be close to companies
when they were, in effect, operating
like start-ups - we worked with the likes
of Nissan, or Hyundai, when they got
going. You get in early and provide a full
service for them, everything from brand
identity to office interior design. And the
East is going to be the most prominent
market for car manufacture in the near
future.”
As for Paolo Pininfarina, the direction
he really wants to go in is up. As he
notes, the company has tried designing
just about everything. But he looks at the
ISS, and sees Space X rocket American
astronauts into the ether, and notes that
one thing it hasn’t tried is space habitats.
“That would be a dream for me: to
help make the living quarters for the
people who will go to Mars,” says
Pininfarina. “A while ago I met some
Italian astronauts who told me that design
for space is all about reliability. You
have thousands of engineers working on
these projects, and maybe two designers.
You want reliability, of course, but if
you’re going to be living in space for six
months you also need comfort, you need
ergonomics. Hopefully going to Mars
will happen by the end of my professional
career. And then I can retire.” l
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Leafing through
the laughs and
lessons of ‘Half a
Lettuce’
Phil Ascough enjoys the life and times of entrepreneur Paul Sewell…

M

oney, profile, setting the record
straight. Possibly the three main reasons
why someone would commit to the huge
task of writing a book, and none of which is
important to Paul Sewell.
The chairman of one of the region’s
most successful businesses, using any
measurement you care to adopt, is donating
all proceeds from Half a Lettuce to charity.
He’s already very well known locally,
regionally and nationally and he’s never
been big on explaining – or apologising for
– his actions.
But some people write books because
they want to, it’s been suggested to them
or they have the ability. All of those apply
here, although the author admits to having
his doubts about that last point.
Anyone who knows anything about Paul
Sewell knows that he views every day as a
learning opportunity. That attribute shines
through in a story that is part memoir,
part business book, from learning how to
seal a deal by watching his father squeeze
the price of oranges at Hull fruit market
to taking inspiration and insight from a

speech by Rudolph Giuliani, then mayor of
New York, at the Yorkshire International
Business Convention in Harrogate.
Paul is also an advocate of the policy of
surrounding yourself with people who can
do the things you can’t. He’s become close
friends with Alan Johnson, the former MP
for Hull West and Hessle who held many
roles in government and opposition before
becoming a bestselling author.
Alan has supported Paul with this project
but is eager to emphasise the limits to
his involvement. There is evidence that
the author of Half a Lettuce has been
influenced by the style and attention to
detail in four acclaimed memoirs by the
man he calls “the master”, but the ideas,
words and structure here are all Paul
Sewell’s.
The politician-turned-author is sincere
and correct in his message on the front
cover: “Few people have lived a life as
interesting and varied as Paul Sewell and
even fewer would be able to write about it
with such warmth and wit.”
Expanding on his opinion as the book

came out, he added: “From its vivid
description of Hull’s fruit market in the
1950s to the way it illustrates the rise of
the Sewell Group to be one of the Sunday
Times top companies in Britain, this is a
fascinating story, beautifully told.
“It shows how a secondary modern boy
from a tough East Riding family overcame
every setback to become an inspiring leader
determined to nurture success in others.”
As someone who has been writing about
business and many other subjects for more
than 40 years, I sense the authenticity of
anecdotes and episodes that combine the
language of the street, the fruit market,
the football pitch and the various levels of
the corporate world. They also display an
honesty that might surprise many readers
and a directness that shouldn’t surprise any.
There’s arrogance aplenty, but primarily
in asserting a football talent that went
unfulfilled. Perhaps perversely, there’s also
acknowledgment of bouts of “imposter
syndrome”, with Paul on occasions trying
to persuade himself that he’s worth his
place at the tables of high achievers.
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He revealed: “I think there must be some
sort of psychological need in me to prove
myself; to tell the world that I’m worth
something. I’ve obviously never had the
belief and self-confidence to know that and
feel it within.”
Criticism, usually measured, is handed
out – and also received and acknowledged
– where it’s due, usually around mischief
and a few misdeeds. A memoir wouldn’t
be much of a read if it only ever patted
people on the back, and this one offers the
confession: “Sometimes I do think that I’m
not a very good mate.”
Above all, Half a Lettuce is fun and it’s
full of insight. There’s an abundance of
human comedy and tragedy – the original
lettuce story from York market, the student
streak in Roundhay – with quirky social
history and local interest bits in between to
make it a thoroughly entertaining read.
On remembering his early years – and
his first dog – when stepping up to receive
his OBE: “I wish I’d asked Prince Charles

what it was like being brought up with
corgi dogs, what colour their lino was and
whether he’d ever had a good hiding from
the monarch.”
But it’s also a serious business book, and
one that probably have been snapped up
quickly if the lockdown hadn’t put paid to
the planned launch event – as support at one
of Alan’s literary gigs – and to a summer of
the usual round of networking events.
Countless established and aspirational
leaders of businesses of all sizes will tell
you of the benefits accrued from spending
time with a man whose business now
employs about 500 people and has a
turnover of £100 million.
They’ll have received such choice advice
as:
“It only takes one person to believe in
you to start a turnaround.”
“Good entrepreneurial biz people fail
quick and move on.”
“Never underestimate the ability of the
young to deliver when given the chance.”

In his personal and professional life, Paul
Sewell has demonstrated a curiosity linked
to razor-sharp powers of observation and a
determination to develop business as a force
for good.
He earns an endorsement here from
Justine Greening, the former MP and
education secretary, in her capacity as
founder of the Social Mobility Pledge, for
acting on his insistence that: “Talent is
equally spread among our population but,
tragically, opportunity is not.”
All the elements are brought to life by
an approach to storytelling that displays a
real deftness to go with occasional daftness.
Half a Lettuce is a compelling read, one that
makes it easy to laugh and to learn.
You won’t find it online or in any
bookshops, but you can request a copy
from Sewell Group by dropping an email to
jo.taylor-standley@sewell-group.co.uk
There is no cover price, but donations
are encouraged to the Hull Animal Welfare
Trust. l

9-11 Wellington Street
Fruit Market
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LONDON OPULENCE
WITH NORTHERN
SENSIBILITY
NEW SERVICED SUITES

●

Free gated parking

●

Central to Hull

●

Keyless entry/self check in
(personal check in also available)

●

●

Super fast internet

Discounts if booked via FB,
Instagram, LinkedIn, Twitter &
direct

●

Free wifi

●

Roof top communal terrace with
STUNNING views of the Humber

●

Claridges beds

●

Wheelchair friendly

●

Child friendly

●

Guest support nearly 24/7

●

Long and short term stays

●

Fully serviced to include washer,
dish washer, fridge/freezer,
coffee machines, microwave,
oven etc

●

Comes complete with bathroom
and beverage essentials

SMART TV, NETFLIX
AMAZON – ALL INCLUDED
Kenny Keegan
We Love HU@welovehu
we❤HU@We_love_HU
we_lovehu
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Direct bookings:
Kenny 07799790023 ● Jules 07712635228
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Forward plan with our helpful

EVENTS DIARY
Please note – due to the circumstances as we went to press, these events are online and
bookable via Eventbrite unless otherwise stated.
JULY
14

Beverley Business Networking Breakfast

14

Improve your public speaking
@ Toastmasters - Hull Speakers

16

Career Insights: Monthly Digital Workshop – Hull

16

HMRC Customs Special Procedures – Webinar –
book via Hull & Humber Chamber of Commerce

16

HMRC CDS Update – Webinar –
book via Hull & Humber Chamber of Commerce

17

FSB Connect Networking – Lincs –
book via fsb.org.uk

21

Beverley Business Networking Breakfast

22

FSB Business Support Event - The Five Anchors of
Modern Selling – book via fsb.org.uk

28

Beverley Business Networking Breakfast

28

Sparkling Business Cafe - Ask the Expert,
by The Sparkling Business Club (Warton Arms,
Beverley, if restrictions are lifted)

11

Improve your public speaking
@ Toastmasters - Hull Speakers

13

e-zCert Electronic Documentation Workshop,
Hull & Humber Chamber of Commerce
(NOT listed as online as we went to press)

18

Beverley Business Networking Breakfast

20

Career Insights: Monthly Digital Workshop – Hull

25

Beverley Business Networking Breakfast

25

Improve your public speaking
@ Toastmasters - Hull Speakers

SEPTEMBER
1

Beverley Business Networking Breakfast

3

Women In Business: NatWest Supported Event
#NatWestBoost, Airco Business Lounge, Hull
(NOT listed as online as we went to press)

8

Beverley Business Networking Breakfast

8

Improve your public speaking
@ Toastmasters - Hull Speakers

28

Disability Arts Network, by Artlink Hull

28

Improve your public speaking
@ Toastmasters - Hull Speakers

15

Beverley Business Networking Breakfast

17

Career Insights: Monthly Digital Workshop – Hull

28

FSB Virtual Networking Café – book via fsb.org.uk

22

29

How to Effectively Talk to Your Customers Before
They are Ready to Buy - book via fsb.org.uk

Improve your public speaking
@ Toastmasters - Hull Speakers

29

Beverley Business Networking Breakfast

AUGUST

OCTOBER

4

Beverley Business Networking Breakfast

2

6

Beginner’s Guide to Exporting,
Hull & Humber Chamber of Commerce
(NOT listed as online as we went to press)

11

Beverley Business Networking Breakfast

Hull Careers Fair, Royal Hotel, Hull
(NOT listed as online as we went to press)

To have your event listed here, please email sam@bw-magazine.co.uk.
Please note, while we make every effort to ensure these listings are correct, we cannot be held responsible for changes or cancellations – always contact the venue beforehand to check.

Is your business
ready?
Find out how to hit the ground
running when you are ready to
return.
• Leadership and management
• Project management
• Disaster recovery

www.encompass.training
Apprenticeships | Distance Learning | Short Courses | Adult Education Budget | Advanced Learner Loans

20,000+ users supported
115 million+ files backed up daily
30 million+ VoIP calls connected
annually... and still counting.

#1 for IT Support,
VoIP, Business Mobiles,
Digital & Sage services.
Call us today:
01482 420150
OOces in Hessle, Barnsley and Gateshead.

www.theonepoint.co.uk

Managed Technology

